15.10.2025 20:45:18
WHOIAKA
YHOTErPAMMENO 69441

AlIO

VARVARA ZACHARAKI

e

EOHM

EPIAA

THX KYBEPNHXEQZX

THX EAAHNIKHX AHMOKPATIAX

15 OkTwpPpiou 2025

ANOOAZEIX

Ap1Bu. 20552

Npdéypapupa Imoudwv Twv Avwtepwv IXoAwv
ToupioTtikn¢ Ekmaidevong (A.X.T.E.) Tou Ymoup-
yeiou Toupiopov.

Ol YNNOYPIOI
MAIAEIAZ, OPHEZKEYMATQN KAl AOAHTIZMOY -
TOYPIXMOY

‘Exovtag unoyn:

1. Tnv map. 5 Tou dpBpou 20 Tou v. 3105/2003 «Tou-
ploTikn Ekmaidevon kat Katdption, puBbuiocelg yia tov
TOUPIOUO Kat AANeC Statdgeic» (A'29).

2.TovVv.4727/2020 «Wnoiokn AlakuBépvnon (Evow-
patwon otnv EAAnvikr NopoBeoia tng Odnyiag (EE)
2016/2102 kat tng Odnyiag (EE) 2019/1024) - HAe-
KTPOVIKEC EmKovwvieg (Evowpdtwon oto EAANvikS
Aikaio tng O8nyiag (EE) 2018/1972) kat dA\e¢ Siata-
Eeio» (A’ 184).

3.Tnv map. 3 tou dpBpou 4 Tou v. 4109/2013 «Katap-
YyNon Kat CUYXWVELUGH VOUIKWY TTIPOCWTTWV Tou Anpoaciou
Kal Tou eupUTEPOU Snudciou Topéa - ZvoTtaon MEVIKAC
TpauUATEIOG V1A TO GUVTOVIOUS TOU KUPBEPVNTIKOU €pyoU
Kat AANeG Slataéelg» (A'16).

4.To m.8. 127/2017 «Opyaviouog Yrmoupyeiou Toupl-
opoUL» (A'157).

5.Tomn.5.18/2018 «<Opyavioudg Ynoupyeiouv Maideiag,
‘Epeuvag kat Opnokeupdtwy» (A'31).

6.To .5 27/2025 «Aloplopog Yroupywy, Avaninpwth
Yroupyou, Yeuroupywv kat Avtimpoédpou Tng KuPép-
vnone (A'44).

7.Tnv ur’ ap. 4848/2025 kotvr) andégaon tou Mpw-
Bumoupyou kal TnG Ymoupyol ToupiopoU «AvdBeon
apuodiothtwy otnVv Yeumoupyod Toupiopou, Avva Ka-
pauavAn» (B 1351).

8.To apBpo 90 tou Kwdika vopobeaoiag yia tnv Ku-
Bépvnon kat ta KuPepvnTikd 6pyava (m.5. 63/2005,
A’ 98), émwg Statnpndnke o€ 1oX0 PE TNV TIEP. 22 TOU
dapBpou 119 Tou v. 4622/2019 (A’ 133).

9. Tnv un’ ap. 5981/29-11-2007 kowv andé@acn Twv
Ymoupywv EBvikr¢ NMaideiag kat ©pnokeupdtwy kai Tou-
ploTikic Avantuénc «Kavoviopdc Zmoudwv AXTE Tou
O.T.E.K.» (B’ 2340).

TEYXOX AEYTEPO

Ap. DuAAou 5510

10. Tnv ur’ ap. 20071/30.12.2020 KotvA anmd@aon tng
Ymoupyou Maideiag kat OpnoKEVUATWY Kal Tou Yu-
moupyou ToupiopoU «Mpdypaupa omoudwv Twv Avw-
TEPWV XXOAWV TouploTikwv Emayyerudtwy (A.X.T.E.) Tou
Ymoupyeiouv ToupiopoU» (B’ 5824).

11.Tnvum’'ap. 12337/18-06-2025 andé@aon tng Ymoup-
you ToupiopoU «Xuotaon kat Oploudg Mehwv Emotn-
povikoU ZupPouliou Alaogpdhiong Mowdtntag tng Tou-
ploTIKAG Ekmaidevong oto umoupyeio TouplopoU» (AAA:
6NA1465XO0-B0OB).

12.Tnv amo 26.9.2025 sionynTikn ékBeon tou Emotn-
povikoU YupBouliou Kal T TPAKTIKA TwV XuvedpIdcewv
Tou Emotnpovikou Zuppouhiiov Alacediiong Motdtn-
Ta¢ ¢ TouploTikA¢ Ekmaidsuong, To omoio cuvnABe
otig 09/07/2025, 16/07/2025, 23/07/2025, 30/07/2025,
06/08/2025, 03/09/2025, 10/09/2025 kat 17/09/2025.

13. Tnv avdykn 6£omiong evoc VEou, EMKALPOTIONN LE-
VOU TIPOYPAUUATOC OTTOUSWV Y TIG AVWTEPEC YXONEC
TouploTikn¢ Ekmaidevong (AXTE) Tou Ymoupyeiou Tou-
PIOUOV, TTPOOAPHOCUEVOU OTIG OUYXPOVEG AVAYKEG TNG
ayopdc epyaociag, Ye épgacn otn Stoiknon @ilo&eviag,
OTIC ApPXEC aglpopiag Kal TN XPrion Twv Texvoloylwy
MAnpo@opikng kat Emkowvwviag (TME) mpokelpévou ot
amo@OLTOL TwV XXOAWV va gival Ikavoi va epapudlouv
o€ UYPNAO ToLOTIKA eMiMedo e€EISIKEVUEVEC YVWOELC,
ATTOPEPOVTAG TA MEYIOTA TIOLOTIKA KAl OLKOVOUIKA ATTO-
TeMéopata oTov £evoSOoXEIOKS TOpEQ EVIOXVOVTAG TNV
QVTAYWVIOTIKOTNTA TWV ETTIXEIPNOEWV.

14.Tnv avaykn mpoBAePnc petaBatikwy Stataewv yla
000U¢/00eC 0TTOUSAOTEC/OTTIOUSACTPIEC £XOUV OAOKANPW-
O€l To TTPWTO Kall To SeUTEPO €ToC omoudwv oTIc AL T.E,
TIPOKEIEVOU WIE TNV OAOKANPWON TwV OTTOUSWVY TOUE Val
KOTEXOUV TO GUVOAO TWV YVWOTIKWV AVTIKEUEVWV TTOU
€VTAOOOVTAI OTO EKOUYXPOVIOUEVO TTPOYPAMA OTTOUS WV.

15.To yeyovog OTL amo Ti¢ Slata&elg TG mapovoag amo-
@aong Sev mpokaAeital Samavn og Bapog Tou mpoimo-
Aoylopou tou Ymoupyeiou TouptopoU, Ye Bdaon tnv um’
ap. 19686/26.9.2025 eionyntikn ékBeon (kat' dpBpo 24
map. 5 € Tou v. 4270/2014, émiwg 1oxVel) Tng Mpolotapé-
vn¢ Tng Mevikng Ale0Buvong OIKOVOUIKWV Kal AIOIKNTIKWV
Ymnnpeolwv tou Yrmoupyeiou Touptopou.

16.To yeyovoc oti ot Siatdéeic Tng mapouoag Sev ago-
pouv og SolknTikr Sladikaoia ya Tnv omoia uTTApxel
uroxpéwaon kataxwplong oto EMAA - MITOZ, amoga-
oiCoupe:
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ApBpo 1
1. Tov kaBopiopod tou Mpoypdupatog Xmoudwv Twv Avwtepwv XxoAwv TouploTikig Ekmaidevong (A.X.T.E.) Tou
Ynoupyeiou TouplopoU w¢ akohoLBwWC:
A’EZAMHNO

A/A MAGHMATA Aidaktikég | EBdopadiaieg | OEQPIA [ EPTAZTHPIO | Adaktikés | EPdopadiaia Npe¢ Tuvohikég | AM.
EBdopadec. | AwbakTikég QNpeg Autévopn | Autopedétng|  Qpe¢ | (E.CTS)
Npe¢ (20voho) pehétn (20voho) 0dptov
Epyaoiag

Awoixnon ToupioTikwv
Kal ZevodoyelaKwy
Emyeipriocwv
(Tourism and
Hotel Business
Management)

13+2 3 3 0 39 8,5 m 150 6

Aerroupyia
Emottiotikwv
2 Tunudtav 1342 3 1 2 39 47 61 100 4
(Food and Beverage

Operations)

Xprion Texvohoyiwy,
Mnpopopikig
Kat Emkowwviag
3 (T.N.E.) -AyyAiki 13+2 3 2 1 39 4,7 61 100 4
Opohoyia-(Information
and Communication
Technologies - ICT)

Aettoupyia kat
Opydvwon Tprfpatog
Ymodoyng kat Opopwv
4 (Front Office and 1342 3 3 0 39 6,6 86 125 5
Housekeeping
Operations
Management)

Owovopitka Toupiopol

. . 13+2 3 3 0 39 8,5 1M1 150 6
(Tourism Economics)

Eoaywyn oty
[aoTpovopia
(Introduction to
Culinary Arts)

YYNOAO 13+2 18 13 5 234 39,7 516 750 30
B’EZAMHNO

A/A MAGHMATA Adaktikég | EBSopadiaieg | OEQPIA | EPTALTHPIO | Adaktikég | Edopadiaia QNpeg Tuvohikég | AM..
EBdopddec. | Abaxtikég QNpe¢ Autovopn | Autopehétng| Qpe¢ | (E.CTS.)
Npe¢ (20voho) pehén (Z0voho) 0dptov
Epyaoiag

13+2 3 1 2 39 6,6 86 125 5

Owohoyia kat Mnap

(Wine and Beverage) 13+2 3 2 1 39 6,6 86 125 5

Awoiknon Topéa
Tpogipwv kat
2 | Motwv Zevodoyeiov 1342 3 3 0 39 8,5 m 150 6
(Food and Beverage
Management)
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A/A

MAGHMATA

MNidakTIKéC
ERdopddec.

EBdopadiaieg
NiSaKTIKES
Npeg

OEQPIA

EPTAXTHPIO

AidakTiKéC
Npeg
(X0voho)

EBdopadiaia
Autévopn
pedém

Npe¢
Auvtopehétng
(20voho)

TUVOAIKEG
Npeg
0dptov
Epyaoiag

AM..
(ECTS)

Apxéc levikng kat
Zevodoyelakng
NoyioTikig
(Finance and Hotel
Accounting Principles)

13+2

39

4,7

61

100

TTanotikn
Emyelpriocwv kat
Avdlvon Aedopévawy
(Business Statistics
and Data Analysis)

13+2

39

85

m

150

Epappoyéc
Nayeipiong Ymodoyng
Zevodoyeiov
(Front Office
Management
Systems)

13+2

39

6,6

86

125

Aioiknon ONIKR¢
Mowétnag - AyyhikA
Opohoyia-
(Total Quality
Management)

13+2

39

4,7

61

100

LYNOAO

13+2

18

234

39,7

516

750

30

MEZAMHNO

A/A

MAGHMATA

AiSakTIKéC
EBdopade.

ERdopadiaieg
AiSaKTIKég
Npeg

OEQPIA

EPTAXTHPIO

AidakTiKéC
Npeg
(Xovoho)

EBdopadiaia
Autévopn
pedém

Npe¢
Auvtopehétng
(X0voho)

TUVONIKES
QNpeg
0dptou
Epyaaiag

AM.
(ECTS)

Opydvwon kat
Nayeipion Zuvedpinv
kat EkdnAwoewv
(Meetings and Events
Management)

13+2

39

85

m

150

Opydvwon kat
Awoiknon Topéa
Awpartiwv Zevodoyeiou
(Rooms Division
Management)

13+2

39

8,5

m

150

Aoiknon TurAuatog
uvtipnong
E¢omhiopov kat
Eykataotdogwy
Zevodoyeiwv
(Maintenance
Department
Management)

13+2

39

6,6

86

125

Zevodoyelako Kat
Touptotikd Marketing
(Hotel and Tourism
Marketing)

13+2

39

6,6

86

125
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A/A MAGHMATA Adaktikég | EBOopadiaieg | OEQPIA | EPTALTHPIO | Awaktikég | Edopadiaia Npeg Tuvohikéq | AM.
EBdopddec. | AibakTikég Npeg Autévopn | Autopedétng|  Qpe¢ | (E.CTS.)
Npe¢ (20voho) peéTn (20voho) 0optov
Epyaoiag
Yyedlaopog ka
HeMoOVTIKEG TAOELS
1o §evodoxelakol
5 | moolovioc-Ayhii |, 3 3 0 39 47 61 100 4
Opohoyia-
(Design and Emerging
Trends of the Hotel
Product)
=évn Nwooa l -
o | feowavid,fahid, |, 2 2 0 % 57 74 100 4
[takikd
(Foreign Language I
YYNOAO 13+2 17 16 1 221 40,7 529 750 30
N E=AMHNO
A/A MAGHMATA Mdaktikée | EBdopadiaiec | OEQPIA [ EPTAXTHPIO | Abaktikés | EPdopadiaia Npe¢ Yuvohikée | AM..
EBSopddec. | AbakTikég QNpe¢ Autovopn | Autopehétng|  Qpeg (ECTS.)
Npe¢ (Xbvoho) pehéTn (Zbvoho) Odptov
Epyaoiag
Teyvntr Nonpoouvn
otov Toupiopo
! (Artificial Intelligence 13+ 3 2 ! % 41 61 100 4
in Tourism)
Ytpatnyikn Atoiknon
Zevodoyeiwy
2 (Hotel Strategic 13+2 3 3 0 39 8,5 1M1 150 6
Management)
Ytpatnyikég
Awayeipiong Eaodwv
3 (Revenue and 13+2 3 3 0 39 8,5 m 150 6
Yield Management
Strategies)
Emyeipnuatikétna
kat Kawotopia
4 otov Touptopd 13+2 3 2 1 39 6,6 86 125 5
(Entrepreneurship and
Innovation in Tourism)
Ynoeiako Marketing-
5 | Ayyhir Opohoyia- 1342 3 3 0 39 6,6 86 125 5
(Digital Marketing)
=évn Nwooa ll-
6 | eonavid TN, |, 2 2 0 % 57 74 100 4
[tahixa (Foreign
Language ll)
2YNOAO 1342 17 15 2 221 40,7 529 750 30




Tevyog B'5510/15.10.2025 E®HMEPIAA THX KYBEPNHIEQX 69445

E'EEAMHNO

Yuvohikég
Npeg AM..
Ooptov | (E.CTS.)
Epyaoiag

EBdopadiaieg Ndaxtikég | EBdopadiaia Npe¢
Aidaktikég | OEQPIA [ EPTAZTHPIO | Qpeg Autévoun | Autopehétng
Npeg (X0voho) pedém (X0voho)

AdakTikég

A/A MAGHMATA EBSopddec.

Aayeipion
Nelatelakwv Lyéoewv
1 (Customer 1342 3 3 0 39 6,6 86 125 5

Relationship

Management)
Aoiknon AvBpwnivwv
Mopwv
(Human Resources
Management)
AwamoAtiopkr
Emkowwvia-

3 | Ayyhkn Opodoyia- 13+2 3 3 0 39 47 61 100 4
(Intercultural
Communication)
Aiebvn Zuotrpata
4 | Kpatfoewv (Global 1342 3 2 1 39 4,7 61 100 4
Reservation Systems)
MeBodohoyia Epevvag
(Research Methods)
E¢ebikevon
(Specialisation)

. Biwotun Avamtuén
atov Touplopo:
(Sustainable Tourism
Management):
Biwotpn Avamtugn
Ka1 ToupLoTIKI
Emyeipnuatikétnta
(Sustainable
Development
and Tourism
Entrepreneurship) i
II. Awoiknon
MoAutehoug DhoSeviag
6 | (Luxury Hospitality 13+2 3 3 0 39 8,5 m 150 6
Management):
Mayeipion
Toupotikwv Mopwv
kat MoAmotikn
KAnpovopudg
(Management
of Tourism 1)

[11. Texvohoyia
kat Kawotopia
oTa Zevodoyeia
(Hospitality Tech and
Innovation): ¥netakag
Yyedlaopdg Epmeipiwv
(Digital Experience
Design

YYNOAO 1342 18 17 1 234 39,7 516 750 30

13+2 3 3 0 39 6,6 86 125 5

13+2 3 3 0 39 85 m 150 6
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Mdaxtikée | EBdopadiaiec | OEQPIA [ EPTAXTHPIO | Abaktikéc | ERdopadiaia Npeg Yuvohikéc | AM.
EBdopddec. | AbakTikég QNpeg Autévoun | Avtopedétng | Qpec | (E.CTS.)
(X0voho) pehém (X0voho) | Odptou

Epyaoiag

QNpe¢

>T'EZAMHNO
AA MAGHMATA

10,0 130 150 6

1 Epappoopévo Te)\!Ké Epyo 1342 ) ) 0 2
(Capstone project)
Mayeipion Kpioewv kai
2 Kwéovwy
(Crisis and Risk Management)
Opyavwataki Yuyohoyia -
3 Ayyhikr Opohoyia-
(Organisational Psychology)
Zevodoyelakn kat TouploTikn
NopoBeaia
4 (Hospitality and Tourism 13+2 3 3 0 3 47 1
Law)
E¢ebikevon (Spedialisation)
. Biwoipun Avamtuén otov
Toupiopo: (Sustainable
Tourism Management):
Mayeipon Toupiotikwv
Népwv kat MoAmioTikA
KAnpovopudg(Management
of Tourism Resources
and Cultural Heritage)
N 1l. Aoiknon
5 MoAvtehoug Ohodeviag
(Luxury Hospitality
Management): Atoiknon
AigBvwv Oépetpwv Kat
Ynnpeotav Evegiag
(International Resort and Spa
management) 1
I1l. Teyvohoyia kat Kawotopia
ota Zevodoyeia (Hospitality
Tech & Innovation): Eéumva
Zevodoyeia (Smart Hotels)
Mpaktikq Aoknon -
6 | 3punvecavd étogx 3 € -

(Internship, 3 m. x 3 years)
YYNOAO 1342 14 14 0
2. O1 ooudaoTEC/TPIEC OTO TPITO (30) £€TOC OTTOUSWY TOUC KahouvTal va eMAEEOUV [id aTIO TIC TIPOTEIVOUEVES

TPEIC (3) e€e1dIKeVOEIC TOU TTPOYPAMKATOC OTTOUSWV. META TNV EMAOYH TOUG UTTIOXPEOUVTAL VA TTApaKoAouBrcouv

39 4,7 61 100 4

13+2 3
100 4

13+2 3 3 39 4,7 61

100 4

0 39 8,5 m 150 6

13+2 3

0 0 1,5 150 150

13+2 0

176 44,2 574 750 30

Ta padrjpata mou cuumepdapavovtal otnv e€eldikeuon auTr Kal Povo.
3.'0mou oto Mpdypappa Zmouvdwv avagépetal padnua pe tnv évdeién Ayyiikry Opoloyia, To pabnua Siddaoketat

otV ayyAikn yY\wooa.

ApBpo 2
Tov KaBoploud TEPLYPAPWVY eVOTNTAG KAl LAONCIOKWY ATTOTEAECUATWY avd e§AUNVO Kal avd padnua wg ako-

MoLBw¢:
A'EZAMHNO
1. Aloiknon TouploTikwy Kat Zevodoxelakwv Emixelprioewv (Tourism and Hotel Business Management)

A.TMEPIFTPAOH ENOTHTAX
Ot EevodoxelaKEC KAl TOUPIOTIKEG ETTIKEIPHOEIG OPACTNPLIOTIOIOUVTAL O€ €va €VTOVA AVTOYWVIOTIKO Kal 0ApWE
Siebvoroinuévo e€wtepikd mepiBaiov. H emBiwon kat n avantun toug e€aptatal and moANOUE TAPAYOVTEG MG

N AoKNON AMOTEAECUATIKOU PAVAT{UEVT gival KABOPIOTIKA.
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Y KOTTOC TOU HaBnpaTog eival va cUBANAEL OTNV KATaA-
vonon amo TNV MAEUPA TwV OTIOVSACTWV/TPLWV TNG €V-
voLaG Kal Tou TTeplexdpevou TG S10iknong Twv ToupLoTL-
KWV Kal Eevodoxelakwv emxelprioewv. Ot omoudaoTéc/
Tpleg Oa mpémel va gival og B¢on va yvwpilouv kal oTa-
Slaka va epapuofouyv TIG Bacikég apxég TnG Sloiknong
TWV TOUPIOTIKWV Kal EEVOSOXEIKWV ETTIXEIPNOEWV. AUTO
amaitei ™ o€ BABo¢ katavénon TN MTOAUTAOKOTNTAG
TOU TOUPLOTIKOU Kat evoSoxetakou kKAadou kat ta Baot-
KA XOPAKTNPIOTIKA TWV EMIXEIPHOEWY TTOU EUTTAEKOVTAL
oTNV TapAYyWYyn TWV TOUPIOTIKWVY ayabwy - epmelptwv. H
katavénon, a&lomoinon Kal EQappoyn Twv cUYXPOoVwY
OTPATNYIKWY KAl TTOATIKWY ATTOTEAECUATIKAC Stoiknong
TWV TOUPIOTIKWV ETIXEIPACEWV YIA TNV ATTOPUYH TWV
TPOPBANUATWY TTOU TIPOKUTITOULV amo TIG ISIAITEPOTNTES
TWV TOUPIOTIKWV ayaBwv (mpoidvTwy, UTTNPECIWV Kal
TTPWTIOTWG EUTIEIPLWV) ATTOTEAEI ETTIONC ONUAVTIKO OTOXO
TOU TTAPOVTOG HaBAUATOG.

B. MAOHZIAKA AMOTEAEZMATA

Me tnv emtuxr OAoKAPwWonN Tou Pabruatog, oL oTTou-
Sdaotéc/tpiec Ba eival og Béon va:

1. AvaAUouv TI¢ BaoikéC SIOIKNTIKEG AEITOUPYIEC TWV
TOUPIOTIKWV Kal EEVOSOXEIAKWV ETTIXEIPNTEWV OANA Kall
TOV TPOTIO EQPAPMOYAC TOUG OTNV TIPAEN.

2. Epappolouv Ti¢ Bacikég apxéC TNG opydavwong Kat
S10iKNoNG TWV TOUPIOTIKWV KAl EEVOSOXEIOKWV ETTIXEL-
PAOEWV.

3. AloAoyoUv Tov TPOTIO AElTOUPYIaG KOG TOUPIOTI-
KN¢ - EevoSoxelakn¢ emixeipnonc.

2. Aertoupyia Emottiotikwy Tunudtwy (Food and bev-
erage Operations).

A.MEPIFTPAOH ENOTHTAX

H emrtuyia Twv cuyxpdvwv emyelprioewv @Aoeviag
€€aPTATAL ONUAVTIKA ATTO TNV ATTOTEAECHATIKN AEITOUP-
yid TV EMOITIOTIKWY TUNUATWV. 210 HABnua ol omou-
SaoTéc/tpieg Ba pehetnoouv OAeG TIC SpaocTnPIOTNTES
kal Ti¢ S1adikaciec ol omoieg eival amapaitnTeC yia TNV
TIOPOXN UMTNPECIWV e0Tiaong. EmmAéov, ot omoudaotég/
Tpteg Oa 816axBolv TN cLYXPOVN E0TIATOPIKN TEXVIKN
AaAAd Kal TOUG KAVOVEC TNG YOOTPOVOUIAC - otvoloyiag,
TIPOKEIUEVOU VA UITOPOUV VA EEUTTNPETICOUV ATTOTEAE-
OUOTIKA TOUG TTENATEG TWV EMOITIOTIKWV TUNUATWYV ETTL-
XElprioewv @Aoeviac.

B. MAGHZIAKA AMOTEAEZMATA

Me tnv emituyri oAokArjpwon Tou YabriuaTtog, ot oTTou-
SaoTéc/Tpleg Ba gival og Béon va:

1. NpoeToludlouV TOUG XWPEOUE TWV EMICITIOTIKWY THN-
MATWV yia 0€pPiplopa YEUUATWY- TIOTWV.

2.Epappolouyv tic Stadikaaoieg e€umn pétnong meatwy
Kal ogpBlpiopatog Siapopwv eSECUATWY KAl TIOTWV.

3. ATOKATaOTACOUV TOUG XWPOUG TWV EMICITIOTIKWVY
TUNUATWVY LETA TNV EEUTTNPETNON TWV TTEAATWV.

3. Xpnon Texvoloylwv, MAnpo@opikn¢ kat Emkol-
vwviag (T.N.E.) - AyyAikry Opoloyia (Information and
Communication Technologies - ICT).

A.MEPIFTPAOH ENOTHTAX

To pdBnua otoxevel 0To va podlaoToV ot orrouda-
OTEC/TPIEG UE OUYXPOVEC Kal TTPAKTIKEG Se&1oTnTeC T.N.E.
mou epapuolovtal apeca otov evodoxelakd KAASo,

woTe va gival og B¢on va Siaxeipiovtal éyypaga, umo-
AOYIOTIKA UANQ, TTAPOUGIACELS, ETTIKOVWVIA E TIEAATEC,
avdaiuon Sedopévwy Katva epapudlouv Pneiakn acpd-
A\€la O€ TPAYUATIKEC CUVONKEC epyaaiac.

B. MAGHZIAKA AMOTEAEZMATA

Me Tnv emtuxr) OAOKARPWON Tou PaBAUATOC, OL OTIOU-
SaoTéc/Tpleg Ba eival og Béon va:

1. AnpovpyoLV emayyeAUaTIKA £yypaga yia Eevodo-
XELOKEG AVAYKEC XPNOIMOTTOIWVTAG TTPpoNyUéVeS Suvatd-
nteg Word/Google Docs.

2. XelpiCovtat Excel/Google Sheets yia kpatnoelg, avd-
Auon mAnpdétnTag, €é008a Kal OTATIOTIKA.

3.2xedalouv eAkuoTikéC Tapouaidoelg pe PowerPoint/
Canva yia TpofBoAr} {evoSoxeiwv Kal UTTNPECIWV.

4. ExteNoUv mponypéveg avalntnoelg Kat va aflolo-
youv tnv alomoTia mnywv oto Stadiktuo.

5. Xpnotpomolovuv Costumer Relationship Manage-
ment- ZuoTtnua Awaxeipiong Ixéocwv Mehatwv (CRM)
Kal epyaleia emKowvwviag yla amoteAecpatikr Slaxei-
plon TTEAATWV.

6. EQapuolouv TeXVIKEG PNPIOKAG AOPANELQG YIa TNV
npooTacia Sedopévwv Kal TNV acPANEIQ TOU Opyavl-
opou.

7. Aflomolouv epyaleia TexvnTAG vonuoouvng yla Beh-
Tiwon TN e€unnpéTnong Kal TNG AEITOLPYIKOTNTAC.

4. Aertoupyia kat Opyavwon Turuatog Yrmodoxng Kat
Opoowv (Front Office and Housekeeping Operations
Management).

A.MEPIFTPAOH ENOTHTAX

To TuApa YmoSoxng Kat To Turipa Opo@wv amoteA\ouv
Ta 6U0 BACIKA TUAPATA TOU TOoHéd AwHaTiov Twv Ee-
vodoxeiwv. Ta Suo autd tuRuata maifouv KaboploTikd
POMNO OTNV eUMEIPia TOU TIEAATN.

Y10 TAQO10 TOU HaBrHATOC, 0l oTTOVSACTEG/TPLEC Ua-
Baivouv Ti¢ Bacikéc apxég Aettoupyiag Tng umodoxng,
onwg n Sadikaoia kpdtnong n AeLEn kat avayxwpenon
Tou neAatn (check-in/check-out), n eunmnpétnon neia-
TWv Kal n Slaxeipton Twv Aoyaplacuwv. ISiaitepn éugpaon
Sivetal TN oWOoTH EMKOVWVIQ, 0TNV EMAYYEAUATIKY OU-
UTTEPLPOPA, 0TNV EEUTTNPETNON ATOUWY HUE AVATTNPIa Kal
OTNV TTAPOXT TTPOCWTTOTIOINUEVWY UTTNPECIWV LIE OTOXO
NV evioxuon tng ikavoroinong tou meAdtn. To pdbnua
eoTidlel emiong oTn Asitoupyia Tou Bupwpeiou Kal Tou
TNAEPWVIKOU KEVTPOU TA OTTOI0 GUVETTIKOUPOUV TO £PYO
TOU TUNMATOG YTTOSOXNAG.

MapdAAnAa, avaAletal o pOAOC Kal ol apUodIdTNTEC
Tou Tufatoc Opodewy mou oxetiCovtal pe TNV kaba-
PIOTNTA, TNV LYIELVN, TN cuvVTAPNOoN Twv SWHATIWV Kal
TWV KOWVOXPNOTWV XWPwV, KABWCE Kal TN cuvepyaoia Ue
AaMa tunpata tou evodoyeiov. Ot omoudaoTEG/TPLES
efolkelwvovtal he pdTuma Asitoupyiag, Sladikaoieg
eAéyxou moldtnTag, xpovodlaypdaupata kabapldtntag
Kat Bacikéc apyéc Siaxeiplong mpoowmikoU (Kapaplépeg,
EMOTITEG 0POPWV K.ATL).

B. MAGHZIAKA AMOTEAEZMATA

Me tnv emtuxr OAOKAPwWonN ToU abratog, oL oTTou-
SaoTéc/Tplec Oa gival og Béon va:

1. Epapuolouv Siadikacieg e€unmnpétnong meAatwy
oluQwva e mpotuma @iodeviag, va SiaxelpiovTal amo-
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TEAEOUATIKA TIC KpaTHOEIC SWHATIWY Kal va EKTEAOUV UE
akpifela ta Bripata tou check-in kai check-out Stacpa-
Aiovtag uPnAo eminedo e€unnpétnonc.

2. A€lohoyouv kat va epappuolouv Stadikaaoiec kabapt-
OTNTOG, CUVTAPNONG KAl EAEYXOU TIOIOTNTAC OTA SWUATIAL

3. YuvtoviCouv tn ouvepyacia PeTall Twv TUNUATWY
uroSoxng, opdPwV Kal AAwV TUNUATWY Tou {gvodo-
xeiou.

5. Oikovouiké ToupiopoU (Tourism Economics).

A.TEPITPAOH ENOTHTAX

> TOX0C TOU Habnuatoc givat n yvwon kat n eupaduv-
on O0TNV MEAETN TNC OIKOVOUIKAG TOU TOUPLIOHOU, KABWG
Kal N Katavonon Kal N EpUNVEia Twv UNXavIioUwyY TTou
Siémouv TN Aettoupyia Tou, AapPBdvovtag umdyn Tnv
TOAUEMIOTNUOVIKN S1AcTaon Kal TNV ouvBeTdTNTA TOU
TOUPIOMOU. H 0IKOVOLIKY avaAuon Tou Touplopou Ba
TPEMEL va AABEL UTTOYN TNE TO OUVOAO TWV EUMAEKOUEVWV
TTOPAMETPWV/UETABANTWY. Mia cuvSUAOTIKA TTIPOCEYY!I-
on, n omoia e&eTAlEl TN HAKPOOIKOVOUIKH (T.X. Hé€Bodol
EKTIMNONG/UETPNONG TWV OLKOVOUIKWV EMEPACEWY TOU
TOUPIOMOU O€ EBVIKO, TIEPIPEPEIAKS KAl TOTTIKO €Mimedo)
KAl TN MIKPOOIKOVOUIKT (TT.X. AVAAUON KATAVOAWTIKWV
OLUTTEPLPOPWV) SIACTACH TOU TOUPIOHOU, CULBAANEL
0T OQPAIPIKOTEPN KATAVONON KAl EPUNVEIQ TOU TOUPI-
OTIKOU @alvopévou. KUplog otdxog gival N OIKOVOUIKN
avaiuon tou, Aaufdvovtag umdyn Tnv mMoAUTTAOKOTNTA
TOU, TNV TMOAUEMICTNUOVIKH TOU BewpEnaon Kat ToV HIKPO
OXETIKA BaBUO EMOTNUOVIKNG TTPOCEYYIONG TOU OE OXE0N
pe Ta adMa Tedia €peuvag TWV OIKOVOUIKWY ETTIOTNUWV.

B. MAOHXIAKA AMOTEAEZMATA

Me tnv emtuyr) oAokAfjpwon Tou Pabruatog, ot oTTou-
SaoTéc/Tpleg Ba eival og Béon va:

1. Katavoouv tnv 81axpoviKr MOoKOTNon Twv eEeNl-
KTIKWV QACEWV TOU TOUPIGHUOU WC OLKOVOUIKO PAIVOUEVO
Kat Mpood10pifouV TIC EVVOIONOYIKEG TIPOOEYYIOEIG TWV
TACEWV TNG TOUPLOTIKAG {ATNONG.

2. Avayvwpi{ouv TNV 0IKOVOUIKK 0pyAvwon Twv Tou-
PLOTIKWV ETTIXEIPAOEWV KAl TOV TOUPIOUO OTO TTAQICLO TNG
€OVIKN ¢ olkovopiag kabBwe kal Twv pebddwv exTipnoncg/
HETPNONG TWV OIKOVOUIKWYV EMSPACEWV TOU TOUPICUOU.

3. AvantuooouV Td JOVTENA PETPNONG TNG TOUPIOTI-
KNG mapaywyng Kal TG TOUPLOTIKNG KATavaAwong Kat
va alohoyoUv tn XpNoluoTNTA TOUC,.

6. Eloaywyny otnv Mfaotpovouia (Introduction to Cu-
linary Arts).

A.TEPITPAOH ENOTHTAX

H yaotpovopia amotelei évav amd Toug onUAvTIKO-
TEPOUC TTUAWVEC TNC @IAoeviag Kal TNG E0TiAoNS, CUV-
Sualovtag TNV TéXvN TNG MAYELPIKAG KE TNV EMOTAUN
™ SlaTPOoPRC Kal TNV MOAITIOTIKH KAnpovould. To pd-
Onua autd elodyel Toug oTTIOUSACTEC/TPIEG OTIC BACIKEC
aApXEC TNG yaoTpovouiag, e§epeuvwvtag TV LoTtopia,
TIG TEXVIKEC, TA TTPOIOVTA, aAAA Kal Tov pdAo TNG OTNV
TOUPIOTIKN epmelpia. Méoa amd BswpnTikr Sidaokalia,
nmapadeiypata Kal HENETEC TepiMTwong, ol ommoudaoTéc/
Tpleg Oa Katavorioouv tn oxéon TNG YOOTPOVOUIaG UE
Vv moldTNTa, TN SNUIOUPYIKOTNTA KAL TNV ETIXEIPNMATI-
KOTNTa 0ToV KAASO TNC pihoeviac. To pabnua eotiddel
emiong otnv eAANVIKN Kat S1EBvr} yaoTpoVoUIK oKnvi,

avaAUoVTaC TIWE N YOOTPOVOUIa UImopEi va amoTeNéoel
otpaTnyikéd epyaleio Siagopomnoinong Kal TPoBoAng
evodg MpooplopoL 1 iag emixeipnong. Ot omoudaotéc/
TplEC Ba avantuEouv BACIKES YVWOELS Y1 TNV OpYAvVWon
Kal Tov oXeSI1A0UO0 PEeVOU, TNV EMAOYN TPWTWY UAWY, TNV
aloOnTIKA Tapouciaon Kat T oUVEESN UE TNV TOMTIOTI-
KA TQutodTNTA.

B. MAGHXIAKA ANOTEAEXMATA

Me tnv emituxr) OAOKAPWoN TOU MaBnaTOoG, Ol OTToU-
Saotéc/tplec Oa gival o Béon va:

1. EEnyouv TI¢ BaOIKEC APXEC, TEXVIKEC KAl EVVOIEC TNG
yaotpovouiag og eBviko kal S1eBvég mhaioio.

2. AvaAUouv Tov pOAO TNE YOOTPOVOIAC OTNV TOUPI-
OTIKN EUTEIPia Kal TN oTPATNYIK Slagoporoinon emt-
Xelpnoswv @hoeviac.

3. Xxedtaouv kat mapouctdlouv BaCIKEG YOOTPOVO-
MIKEC TTPOTAOELG, AapBavovTag urtdyn TNV TTOAITIOTIKN
TOUTOTNTA KAL TIG ATTAUTAOELG TNG Ayopd.

B'EZAMHNO

1. Owvoloyia kat Mriap (Wine and Beverage)

A.TIEPITPAOH ENOTHTAX

To pdbnua e€etalel og fABoC TNV ovoloyia Kat TN
Slaxeipion mMoTWV oTo MAaiolo TNG §EVOSOXEIOKNG Kal
eoTlatopIkn¢ Blopnyaviag. Ot omoudaotéc/tpieg Ba ava-
nTu&ouv BewpPnTIKA KAl TTPAKTIKA YVWOoN yla Ta Kupla
€i6n oivou kal aAkooAoUXWV TTOTWY, TNV TTPOENEUOT Kall
TA XAPAKTNPLOTIKA TOUG, KABWE KAl TIG TEXVIKEG AELONO-
ynongc kai oepBipiopatoc. ISiaitepn éugaocn Sivetal ot
oUVSEDN TWV TTIOTWV HE TN YOOTPOVOIQ, OTNV KaTavo-
Non TwV YEUOTIKWV TTPO@IA, Kat oTn dnuiovpyia eumel-
PLOV LYPNARC TOIOTNTAC Yia Toug TEAATEC. MapdAAnAa,
TO pdONnua KaAAiepyei Se€1dTNTEC KPITIKAG a§loAdynong
UTTAPXOVTWV KATAAOYWV TTIOTWY, JE OTOXO TOV EVIOTTI-
oué Suvatwy kal aduvatwy onUEiwy, Kal TNV avamntuén
TEKUNPLWUEVWY TIPOTACEWV BeATiwong. OtomoudaoTég/
TpleC Ba e€oikelwBouv pe ntruata BlwotyoTtnTac, Umen-
Buvnc katavahwaong kat oUYXPOVWV TACEWV OTOV TOUEA
TOU 0{vou Kal TwV TTOTWV, EVW Ba EPaPUOCOLV TTPAKTIKEG
AVAANUOEIC KO HEAETEC TTEPITITWOEWV YA va SIApopPW-
00UV OTPATNYIKEG TTOU EVIOXUOUV TNV EAKUCTIKOTNTA KAl
™V anmodoTikOTNTA Tou.

B. MAOHZIAKA AMOTEAEZMATA

Me tnv emtuyr) oAokArjpwon Tou Yabrpatog, oL 6TTou-
SaoTéc/Tpleg Ba eival og Béon va:

1. Avayvwpilouv Kal ieplypd@ouv Ta Bacika XapoKTn-
PIOTIKA, TIG TTOIKINEG KAl TIC TIEPLOXEC TIAPAYWYNG OiVwv
KAl TTOTWV.

2. Epappolouv apxég yeuolyvwaiag, apuoviag gayn-
ToU-1oTOU Kal UTTELBUVNC SlaXEipIoNG O€ EMAYYEAUATIKO
mepIBANov.

3. Xxedalouv kal aélohoyouv MOTEG TOTWV Kal 0TPATN-
YIKEG TPOWONONE TTOU EVIOXVOULV TNV EUTIEIPIA TTEAATWV
oe Eevodoyeia kal eoTiaTopla.

2. Aioiknon Topéa Tpogiuwv kat Motwv =evodoxeiou
(Food and Beverage Management).

A.NEPIFTPAOH ENOTHTAZ

O Touéag TPOYIUWYV KAl TTOTWV ATTIOTEAEL ONUAVTIKN
mnyn €008wv al\d kal KOoTou yia éva Egvodoyxeio. To
pdOnua mepidaupavel tov oxedlaoud, TNV opyavwon Kat
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Tov éAeyXo OAWV TwV OTOIXEIWV TTOU OxeTi(ovTal PE TIG
AEITOUPYIEC TPOPIMWY KAl TTOTWV O€ évav XWPo PIN0EeVi-
ag N eotiaong. Auto mepithaufBdvel tov oxedlaoud pevou
€wc kat Tn Slaxeipion Tou KOGTOUG Kal TNV TIPopnBela
TTPWTWV UAWV. OUCIAOTIKE, EMKEVIPWVETAL OTNV ETi-
TeLEN ATTOTEAECUATIKWV Kal KEPSOPOPWVY AEITOUPYILV,
mapéxovtag mapdAAnAa VYPNARG TOdTNTAG EUTIEIPIEG
OTOUC TTEAATEC TWV EMIOITIOTIKWV TUNUATWVY EevoSoxeiwv.

B. MAOHZIAKA AMOTEAEZMATA

Me tnv emituyr oAokArjpwon Tou Yabripatog, ol 6TTou-
SaoTéc/Tpleg Ba eival og Béon va:

1. ZuvBétouv kat oxedialouv To eSeopaTONOYIO (Me-
voU) EMIOITIOTIKWY TUNUATWV.

2. Kootohoyouv kat Tipohoyouv ta otolyeia edeopa-
TOAOYIOU (LEVOU) EMOITIOTIKWY TUNMATWV.

3. Mapovoidlouv TIc MTOMTIKEG TTPOoUROElag Kat amobn-
KEUONG TWV ATTOPAITNTWY Y10 TNV AEITOUPYIA TWV EMOITI-
OTIKWV TUNUATWY TIPWTWVY VAWV KAl AVOAWGCIHWV.

3. Apxéc levikrig kat Zevodoyelaknc Aoylotikig (Fi-
nance and Hotel Accounting Principles).

A.TEPIFTPAOH ENOTHTAX

> TOX0G TOU HaBripaTtoc gival 01 6TTOUSACTEC/TPIEG UECW
avantuéng Tng avtiotolxng Oewpiag, aokAoewV Kal case
studies va amoKTAOOUV TIG YWWOELG WOTE VA UMOPOUV va
avayvwpifouy, Ta oXeTIkA pe T B€on Toug oTnV opya-
VWTIKA doun, AoyloTIKA {NTHAATA TTOU avaKUTITOUV OTO
oUyXpovo Eevodoxelakd TePIBANNOV KAl VO CUMUETEXOUV
oTN AYPN armo@ACEWV Yia TNV 0pO1) AOYIOTIKI TIPOKTIKN
mou Ba pmopei va akohouBnBei, katd mepinTwon.

310 GUYXPOVO EMIXEIPNMATIKO TIEPIBANOV, OAa Ta OTe-
Aéxn piag Eevodoyelakng povadag opeilouv-mépa amd
TIC AMmaPaiTnTEG Yia TN B€0N TOuG IKaVOTNTEG/ S IoTNTECG-
va S100£Touv Kal BOCIKEG/TTPAKTIKES YVWOELG AOYIOTIKAG
TIPOKEIUEVOU VA KATAVOOUV TNV eMidpaon eKAoTNG -
AOYNC OTNV OIKOVOUIKN TIOPEIQ TNG EMIXEiPNONG.

YUVETIWE, OTO €V AOYw Hdbnua e&etalovtal ta {nti-
pata TS Katavonong, Ta§ivounong, Kataypaeng Kal
mapakoAouBnong TNg TEPLOUOIAKNAG SOUAC [Iag OlKo-
VOMIKNG ovTOTNTOG PE €0TIOON OTIG {EVOOOXEIAKEG, O
TMPOOSIOPIOUOC TOU OIKOVOUIKOU ATTOTEAECUATOC KABE
AOYIOTIKNG XPrONG KAl N KATAvVONoN Twv ETACIWY Aoyl
OTIKWV KOTAOTACEWV.

Emiong, mapéxetal yvwon yla tnv KatapTion Kal Xprion
aplBuodeiktwy amd tn SdtolknTikA evodoyelakn mpa-
KTIKN.

B. MAOHZIAKA AMOTEAEZMATA

Me tnv emtuxr oAoKAPwaon Tou Pabruatog, ol omou-
SaoTéc/tplec Oa gival og Béon va:

1. AvtidapBdavovtal mAinpwc tnv a&ia mou éxouv ot Ao-
YIOTIKEC S1a8IKATIEC YIa TIC OUYXPOVEC EEVOSOXEIOKES
ETTIXEIPNOELG.

2. Mmopouv va avayvwpiouv Ta OXETIKA AOYIoTIKA
{NTAMATA TTOU AVAKUTITOUV OTO OUYXPOVO EEVOSOXEIOKO
mepLBAAoV.

3. JuppeTéxouv otn AjYn amo@dcewv yla tnv opbnr
AOYIOTIKN TTIPAKTIKN TTou Ba UMmopEi - Katd mepintwon -
va akoAouBnOei.

4. Ytatiotikn Emixelprioewv kat Avdluon Agdopévwv
(Business Statistics and Data Analysis).

A.MNEPITPAOH ENOTHTAX

> KoTTOG TOU pabrpatog eival ol oTTouSaoTEC/TPIEC va
MITOPOUV va avallouv Kal va EpUNVEVOLV ETTIXEIPN -
TIKA Sedopéva, va epapudlouy oTaTIoTIKEC ueBdSouC
O€ TIPAYMATIKA TIPOBANUATA, VA YVWRICoUV TTWE va Aa -
Bavouv amogdoelc Bdoel Sedopévwy Kal va Tapouasid-
Couv Ta amoteAéopaTa TNG AVAAUONG TOUG UE CaPr] Kal
TIEIOTIKO TPOTIO.

B. MAGHZIAKA AMOTEAEZMATA

Me tnv emtuxr OAOKAPwWoN TOU aBnATog, Ol OTTIoU-
SaoTéc/Tpleg Ba eival og Béon va:

1. Katavoouv Ti¢ Bacikég EVVoLeG Kal OPOUG TNG OTa-
TIOTIKAG.

2. UAN\éyOLV, OpYaVWVOULV Kal Epunvelouy Sedopéva.

3. Epapuélouv pebddouc meptypa@IKni g Kal Emaywyl-
KAG OTATIOTIKNG.

4. Avahuouv emixelpnuatika 6edopéva yia Apn armo-
(PACEWV.

5. XpnoluomoloUv oTaTioTIKA Epyaleia yia TNV po-
BAewn kat avaAuon TacEwV.

6. Eppnvevouy anmoteAéopaTa Kal va Ta HETATPETOUV
O€ ETIXEIPNMOTIKEG OPATELG.

5. E@pappoyég Alaxeipiong Ymodoxng =evodoxeiou
(Front Office Management Systems).

A.MEPITPAOH ENOTHTAZ

To HABNUA €XEL EPYAOTNPIOKO XOPOAKTEA KAl OTO-
XEVEL 0NV €KPABNON evog PMS (Property Management
System), piag eI6IKAG Katnyopiag AoylopikoU ou Xpnol-
poroleital yia tn Staxeipion Twv kKabnuepivwv Aettoup-
YV evog EevoSoxEiou Kal XxpnolpomoleiTal Kupiwg amd
1o Turua Yrnodoyxric. Otomoudaotég/Tpieg Ba yvwpioouv
TIG SuVATOTNTEC TOU TPOYPAUUATOG, Ba pdbouv va To Xel-
piCovtat kat Ba e€oikelwBouv pe Ta cuyxpova epyaleia
TTOU XPNOIUOTTOIOUVTAL YIa TNV 0pydvwaon, T Slaxeipion
KalL TNV TTapoxr umnpeoiwv @loeviac.

To padnua eotidlel otn Slaxeipion TWV KPATACEWY,
oto check-in kai check-out, otnv diaxeipion Twv dwua-
Tiwv, 0TNV TIHOAOGYNON TWV LUTTNPECIWY, 0TNV £€0pUEN
kal avaluon dedopévwy yia tnv Apn amo@doswv. Emi-
A0V, 01 OTTOUOAOTEG/TPLEG HECTA ATIO TNV XPriON TOU
PMS Ba avtiAneBoulv tn onuacia kal ™ xpnotudtnta
™G ovvdeong Tou PMS pe dM\a cuotriuata tou gvo-
Soxeiou, 6mw¢ to POS, To Channel Manager, to CRS, 10
RMS kat 1o CRM.

B. MAGHZIAKA AMOTEAEZMATA

Me tnv emituyr} oAokArjpwon Tou Yabriuatog, ot 6Tou-
SaoTéc/Tpleg Ba eival og Béon va:

1. Na ektehoUV BaCIKEC Kal TTPOXWPNUEVES AEITOUPYIEC,
OTIWC KPATAOELG, aQifelg, avaxwproElC.

2. Na katavoouv Tnv onuaoia tng diacuvdeong Tou
PMS pe dMa cvotriuata tou evodoxeiou (m.x. POS,
Channel Manager, Booking Engines) kat va e§nyouv ta
TAEOVEKTNMATA TNG OAOKANPwUEVNG Slaxeiplong.

3. Na alomololv epyaleia avapopwy Kal OTATIOTIKWY
Tou PMS yia Tnv ANYn anmo@Aacewv Kal TNV mapakoAoU-
Onon ¢ andédoong tou Eevodoxeiou.

6. Aloiknon OANkr¢ Motdtntag - AyyAikry Opoloyia
(Total Quality Management)
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A.TEPITPAOH ENOTHTAXZ

To HABNUA ETTIKEVTPWVETAL OTNV EPAPOYT TIPONYUE-
VWV 0PXWV Kal TIPAKTIKWVY OMKAC TTOIOTNTAC OTOV XWEO
™G PIN0&eviag, pe EUPaon OTIG ETTIXEIPAOELG TTOAUTE-
Aeiac. Ot omoudaoTéc/Tplec Oa e€etdoouv Tn clvdeon
peTa&l oTpaATNYIKAC TOIOTNTAC, EUTEIPIiAc TTEAATN Kal
AVTAYWVIOTIKOU TTAEOVEKTANATOC. Méoa amd avaluon
S1EBVWV HENETWV TTEPIMTWONG KAl TTPAKTIKEC AOKIOELC,
ol omoudaoTtég/Tpieg Ba pdbouv mwg n Aloiknon ONIKNAG
Moiotntag-Total Quality Management (TQM) umopei va
evowpatwOei otnv emixeipnon yia tn Stlacpdlion ou-
VETIELOC, ATTOTEAECUATIKOTNTAC KAl Kalvotopiac. ISiaite-
pn éugaon Sivetal otn oxediaon KAVoTOpwY AVCEWV
BeAtiwong moldTNTaC, 0NV a&lommoinon TEXVOAOYIKWV
epyaleiwv yia mapakoAolOnon Baoikwv AeIKTwv Amo-
Soonc-Key Performance Indicators (KPIs), kaBw¢ kai otn
Snuoupyia BUCIUWY KAl EEATOUIKEVUEVWVY EUTTELPIWV
meAatn. O1 omoudaotég/Tpieg Ba €xouv TnVv eukalpia va
E£PAPUOCOLV TIC YVWOEIC TOUC O PEANIOTIKA Ogvapla
moAuteAwv Eevodoxeiwv kal Bépetpwy, cuvdéovtag Tn
Bewpia pe MPAKTIKEC KAVOTOUIAC.

B. MAOHZIAKA ATMOTEAEZMATA

Me tnv emtuyr) oAokArjpwon Tou Pabrpatog, ot oTTou-
Saotéc/1pleg Oa gival o Béon va:

1. AvaAUouv oTpatnyikéG Kat epyaleia Atoiknong ONi-
kn¢ Mowdtntag-Total Quality Management (TQM) kai tn
onuacia Toug yla tny moldTnTa Kat TNV Umelpia meAdtn
o€ TTOAUTENEIC EMTIXEIPOELC PIAOEEVIaC.

2. 2xed1dlouv kal epappolouv cuoTtriuata Slaxeiplong
mo1dtNTag, aflomolVTAC TEXVIKEC CUVEXOUC BeATiwong,
Baoikoug Agikteg Atodoonc-Key Performance Indicators
(KPIs) Kal KalVOTOUEG TIPOCEYYIOELC.

3. A§loAoyouv kal TpoTeivouv AUCELC BeATIWONG TTOLO-
TNTAG KAl KOIVOTOIOG, EVOWHATWVOVTAG BIWOIHEG TTPa-
KTIKECG Kal Pnelakd epyaieia mapakololONnong.

["EZAMHNO

1. Opyavwon kai Alaxeipion Xuvedpiwv kat EkdnAw-
oewv (Meetings and Events Management)

A.TEPIFTPAOH ENOTHTAX

3710 pdBnua autd ol omoudaotég/Tpleg Ba SidaxTouv
Tov oxedlaouo, TNV opydvwaon, TV LAOTToiNoN Kal Tov
€Neyxo eKONAWOEWY, aTO CUVESPLA KAl EUTTOPIKEC EK-
O€0€1C €WC KOIVWVIKEG CUYKEVTPWOEIG KAl ETAIPIKES
ouvavtioelg. H amoteheouatikn opydvwon kat Staxei-
pion Sac@alilel 6Tt autég ol ekdnAwoelg SieEayovtal
OMOAG, EMTUYXAVOUV TOUG OTOXOUG TOUG KAl TIAPEXOUV
Hia BETIKN EUTIELPIO OTOUG CUMHIETEXOVTEG/OUOEG. Na va
emteuxBoUV Ta TAPATTAVW ATTALTETAL KATAANNAN EMAOYN
XWpPOoU, ApTia 0pyAvwon Kal TTPOYPAUATIOUOG OV,
amoteAeopatikn Slaxeipion eyypagwy, £ykaipn mpow-
Onon kai emkovwvia, kaBw¢ kat amodotikr Slaxeipion
XOPNYWV KAl TTPOUNBEUTWV.

B. MAOHZIAKA ANOTEAEZMATA

Me tnv emtuyr} oAokAfjpwon Tou Pabruatog, ot oTTou-
SaoTég/Tpleg Ba eival og Béon va:

1. AvalUouv Ti¢ ueboddouc kal Ta otddia oxedlacuou
ouvedpiwv Kal EKSNAWCEWV CUPPWVA HE TIC AVAYKEC
TWV TTEAATWV.

2. Mapouotdalouvv TIG TEXVIKEG, TIG TTOMTIKEG KAl T OTA-
Sla opydvwonc kal uhomoinong cuvedpiwv kat eEkdnAw-
OEWV.

3. EKD£TOUV TOMTIKEG KA TEXVIKEG EAEYXOU O0TA 0TASIA
mpw, Katd tnv S1dpKela Kal HETA TNV Sie&aywyr ouvedpi-
WV Kal EKSNAWCEWV.

2. Opydavwon kat Aloiknon Topéa Awpatiwv (Rooms
and Division Management).

A.TIEPITPAOH ENOTHTAX

O topéag Awpartiwv (Rooms Division) mepthappavel
Ta THAMaTa Yrodoxng kat Opdewv evw O€ PEPIKEG Ee-
voSoxelakéG povAadeg mephapBdvel emiong Ta THAMATA
Ac@aleiag kal Zuvtrpnonc. Mpokertat yia évav moAv
Kpiolpo Kal emkepdn Topéa a@ol ouuBANel epimou
HE Too0o0TO 70% MM TWV CUVOAIKWV £068wvV Tou Eevo-
Soyeiou.

To pdBnua eotidlel oTNV 0pyavwTIKh Sour Kal TI¢
appodlétnTeg Tou Topéa Awpartiwv. NMapouaotadel Tig
TOMTIKEC, TIC SladIKaoieg Kal Ta MPATUTIA TTOIOTNTOC
mou epappolovtal yia Tnv mapoxr vPnAou emméSou
e€unnpétnong mehatwv. Avalvel Tov pdAo, TIC apuodi-
OTNTEG KAl Ta kKaBrikovta Tou Rooms Division Manager
Kal TwV OTEAEXWV Tou TuRpatog Ymodoxng Kat Tou Tun-
patog Opdpwv.

Emiong e€etalovtal Oéuata omwe n diaxeipion tng
TANPOTNTAG, 0 €AEYXOC TOU KOGTOUG Kal TNG amdSoong,
0 CUVTOVIOUOC PETAEY TV TUNHATWY, N Stlacpdiion mol-
4TNTAC KAl N THPNON TwV TTPOSIaypaAPwV AEITOUPYIAC.

EmmAéov, To udbnua eotidlel oTig TEXVONOYIKEG ECENI-
Ee1c OMwe n autopatomoinon Twv Stadikaciwy, n Pnela-
K1} EMIKOIVWVIA JE TOUC TTEAATEC KAl Ta EpYAAEia avAalu-
ong 6edopévwy mou Bonbouv otn BeAtioTomoinon TNg
Aeltoupyiag Tou ev AOyw Touéal.

B. MAGHXIAKA ANOTEAEXMATA

Me tnv emituxr oAokKApwon Tou Yabruatog, ol GTTou-
Saotéc/tpleg Ba gival o Béon va:

1. Na Katavoouv Tnv opyavwTikr Sour Kal TV A&l-
Toupyia Tou Topéa Awpatiwv.

2. Na avaluouv touc Bacikol¢ deikteg amddoong OTwe
n mAnpdtnTa, N Méon Huepnota Tiur (Average Daily Rate
(ADR), Ta Ecoda ava Awpdtio-Revenue per Available
Room (RevPA) k.4.

3. Na epapuolouv oxédio Siaxeipiong moldtnTag Ye
otoxo tn diatrpnon vPnAoL emmESou IKAVOTTOIiNoNG
TWV TEAATWV.

3. Awoiknon Turuatog Yuvtpenong E€omiicuov kat
Eykataotdoswv Eevodoyeiou (Hotels Engineering and
Maintenance Management)

A.NEPIFPAOH ENOTHTAX

Y KOTTOC TOU LaBnUaATOC Eival VA ATTOKT)GOUV Ol OTTOU-
SaoTtéc/Tpleg BewpnTiKA KaTavonon Kal TTPAKTIKI TTPO-
oéyyton otn S1oiknon, Tov MPOYPAUUATIOUO KAl TNV EMO-
TITEi TNG ouvTPNONG EVOSOXEIOKWY EYKATAOTACEWV
Kat e€omAlopoU, pe 0TdxX0o TNV Ac@Aeld, TNV AmodoTI-
KOTNTA Kal TN Biwotpudtnta Tng povadag gilogeviag kat
Aapfdavovtag cofapd umdyn Bépata oxeTIKA pe Tnv e€u-
NEETNON ATOUWV P avamnpia i/kat XpovieG TABoELG.
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B. MAOHZIAKA AMOTEAEZMATA

Me tnv emtuxr oAoKAPwon Tou Pabruatog, oL ommou-
Sdaotéc/tpieg Ba eival og Béon va:

1. Katavoouv Ti¢ Bacikég apxég Sloiknong Kat mpo-
YPOUUATIOHOU OuvTripnonG.

2. AvayvwpiCouv ta €idn Kal TG amaitioelg EevoSoxel-
aKoU €€OTTAIOLIOU KAl UTTOSOWV.

3. 2xedtalouv MAAva MPOANTITIKAG Kat S10p0WTIKNAG
OuvTAPNONG.

4. A&lohoyouv Ttexvoloyiec Swaxeipiong ouvtripn-
onc-Computerized Maintenance Management System
(CMMS).

5. Epappolouv apxég ao@ANEIOG KAl KAVOVIOTIKAG
OUHHOPPWONG.

6. XuvSéouv Tn cuvTrPNON UE TN BeATiwoN TNG EUTEL-
piag meAdTn Kal TN HEiwon AEITOUPYIKOU KOGTOUC,.

4, ZevoSoxelakd kat TouploTtikd Marketing (Hotel and
Tourism Marketing)

A.MEPITPAOH ENOTHTAXZ

2TO TIAYKOOMIOTIOINMEVO Kal EVTOVA aVTAYWVIOTIKO
TOUPIOTIKO TIEPIBANNOVY, N EQAPUOYH| ATTOTEAECUATIKWY
MPAKTIKWV MAPKETIVYK KpiveTal avaykaia yla tn Pilw-
olpoTNTA Kal avantuén Twv evoSoxEIaKWY Kal TouPl-
OTIKWV eMyelpioewV. To padnua mapéxel GToug oTou-
SaoTEC/TPIEC TIC BEPEMWSEIC YVWOEIC KA TIC TIPAKTIKEC
Se€10TNTEC OV €ival amapaitnTeS yla TNV katavénaon,
Tov oxedlaoud, Tnv vhomoinon Kat Tnv a&loAdynon -
TUXNMEVWV ZTPATNYIKWY MAPKETIVYK.

Y KOTTIOC TOU HABNUATOC Eival N KATAVONOoN TWV Jova-
SIKWV XOPAKTNPLIOTIKWY TWV TOUPLOTIKWY UTTNPECLWV KAl
WG AuTd emnPeAlouV TIG TTUXEC TOU MAPKETIVYK OAAG
KOl TNV YEVIKOTEPN AEITOUPYIO TWV TOUPLOTIKWY ETTIKEL-
PAOEWV UE OTOXO TOV EVTOTIONO, TNV TIPORAEPN Kal TNV
IKOVOTIOINON TWV AVAYKWY TWV TEAATWV e KEPSoPdPpo
Tpomo. O1omoudaoTég/Tpleg Ba KATavonoouy TIC BACIKEC
évvoleg Tou TEPIBAAoVTOG MAPKETIVYK Twv {EVOSOXEL-
AKWV ETXEIPNOEWY, Ba ATOKTHCOUV BACIKEC YVWOELG
Kat Oe€LOTNTEG OXETIKA HE TN CUUTIEPIPOPTA TWV TOUPL-
OTIKWV KATAVAAWTWY, KaBw¢ Kalt e to mwg Sie€dyovtal
ol £€peuveC MAPKETIVYK OTIG EEVOOOXELAKEC ETTIXEIPN OELC.
Oa Katavoroouv Tn onuacia tng TUNUATomnoinong TNG
TOUPIOTIKNAG ayopdg, TNG OTOXEVUONG OE CUYKEKPIUEVA
TUNUOTA KABWC Kal TN ouvBeon KATAANAWY LEYUATWY
MdapkeTivyk e otdxo Tn Slapop@won KAataAnAwy Kat
amodoTIKWV EEVOSOXEIOKWVY TTPOTOVTWV/UTTNPECIWV Yia
NV abénon TNE avVTaywvIioTIKOTNTA Toug Kal Tn Bwpd-
Klon ¢ BlwoluotnTAC Toug oTa mAaiotla tng Siebvoug
TOUPLOTIKAG ayopdG.

B. MAOHZIAKA AMOTEAEZMATA

Me tnv emtuxr oAoKAPwaon Tou Pabrpatog, ol omou-
SaoTéc/tpleg Oa gival og Béon va:

1. Avayvwpilouv TI¢ AerToupyieg Tou =evoSoxelaKoU
kal TouptoTtikoU MdpkeTtivyk Bdoel Twv 18laitepwy Xa-
POKTNPIOTIKWVY TWV TOUPIOTIKWY TTPOTOVTWV/UTTNPECLWV.

2. AvaAUouv KPITIKA TNV KATOVOAWTIKY) CUUTIEQIPOPA
TWV TOUPIOTWV KaBwc Kal Ta oTddia Tng APng ayopa-
OTIKNG amodpaonG HECW TIPAKTIKWY EPOPHOYWV.

3. Avayvwpilouv tn onpaocia kat To péAo Tou Toupl-
OTIKOU HElyHaTog MAPKETIVYK KAl TOU ATTOTEAEGUATIKOU

ouVSUACHOU TWV CUCTATIKWY OTOIKEIWV TOU (4 P’s kat 7
P’s) ue otdx0 TN SIaUOPPWON KATAANNAWY TOUPIOTIKWY
TTIPOIOVTWV/UTTNPECIWY, GUYXPOVWV TTPOYPAUMATWY TO-
MoB£TNONC AUTWVY OTNV TOUPIOTIKN ayopd.

5. XxeS100ud¢ Kal LEANOVTIKEC TAOELG EeVOSOXEIOKOU
TPOIGVTOC - AyyAikry Opoloyia (Design and Emerging
Trends of the Hotel Product).

A.TMEPITPAOH ENOTHTAX

To udOnua oToxevEL OTO VA KATAVO{OOUV Ol GTTIOU-
SaoTéC/TPIEC TIC apyEéC oxedlaopo kat Slagopormoin-
ong Tou &evodoxelakoU TPOIOVTOC, TIC OUYXPOVEG Kal
MENOVTIKEG TAOELG 0TOV KAASO TNG @ho&eviag, kal va
e€olkelwBoLV pe TNV e€e1bikeupévn ayyAikry opoAoyia
TTIOU Xpnotuomoleital S1EBvwg oTov XWpo.

B. MAOHZIAKA AMOTEAEZMATA

Me tnv emituyr} oAokArjpwon Tou Yabriuatog, ot 6TTou-
SaoTéc/Tpleg Ba eival og Béon va:

1. AvaAUouv ta otolxeia mou cuvBétouv To {evodo-
XELOKO TTPOTOV.

2. EvtomiCouv 11 Baoikég TAoEIG o eTTnpedlouv Tov
oxedlaopd kal TNy eumelpia meAdTn.

3. Epapudlouv SnUIoupyIKEC KAl OTPATNYIKEC TTPOCEY-
yioglg otnv avamntuén mpoiovtoc.

4. XpnotuomoloUv ayyAikr; 0poAoyia yia TNV EMKOIVW-
via 16ewv kat oxediwv o S1eBvEC epIBANov.

5. Zuvdéouv TIC LEANOVTIKEC TACELCG HIE TNV AVTAYWVI-
OTIKOTNTA TNG ETTIXEIPNONG.

6.=¢évn Nwooal - leppavikd, FaANkd, Italikd (Foreign
Languagel).

A.MEPIFTPAOH ENOTHTAX

Y KoTdC TNG CUYKEKPIPEVNG EVOTNTAG Eival ol oouda-
OTEC/TPlEG va e§olkelwBOVV pe TN Bacikr opoloyia oto
MABN A Twv FaAN KWy, FEpUAVIKWV Kat ITaA KWV, YAWOOEC
Ol OTI0lEC AMOTEAOUV ONPEIO AVAPOPAC OTO TTOAUTIOAITI-
OMIKO TTEPIBANNOV OTO OTTO{0 AVANTTUCGCETAL N TOUPIOTIKN
Bropnyavia. H yvwon &évwv y\woowv emtpémnel oTouc/
OTIC EpyalOUEVOUC/EC OTOV TOUPIOHUO VA KATAVOCOUV
KOAUTEPA TIC TTONITIOUIKEG ISIAUTEPOTNTEC KAl TIC TPOGS O-
KiEC TWV EMOKETTWY TOUC, VW BEATIWVEL TNV TTOLOTNTA
™G TAPOXC UMNPECIWV amd e€elSIKEUUEVO KAl AploTa
KOATOPTIOMEVO TIPOCWTTLKO.

H evowpdtwon twv tecodpwv Bactkwv Se€lottwyv
¢ £évng YAwooag (Yypamtog Adyog, Katavonon Kelué-
VOU, 0KOUOTIKM KATAVONoN Kal TPOPOpPIKOG AOGYOG) UE
NG AVTIOTOIXN TOUPLOTIKA opoloyia emtuyyxdvovtal
U€ow TNG OUASOCUVEPYATIKNG TIPOCEYYIONG KAL TN XPrioNn
oUYXPOVWVY EKTTALSEUTIKWY TEXVIKWV (EpYasia o€ OuAdEC,
mrayvidt pOAwV, TPOCOHOIWGN KAl UEAETN TIEQITTTWONG).

EKMaISEUTIKOC OKOTIOC TNG CUYKEKPIUEVNC EVOTNTAC
amoTeAei N oVVEEON TNC YVWONG UE TN TTPAKTIKN EQAPO-
YN TNG OTO EMAYYEAUATIKO TIEPIBANNOV TWV oTTouSACTWV/
TPIWV HEOW TNE BIWUATIKAC HAbnonc.

B. MAGHZIAKA AMOTEAEZMATA

Me tnv emituyr oAokArjpwon Tou Yabriuatog, ot oTTou-
SaoTéc/Tpleg Ba eival og Béon va:

- AvayvwpiCouv kal va avamapdyouv Bacikég SOUES TNG
S1600KAPEVNC YAWOOAC OTOV TIPOPOPIKO KA YPATTTO AOYO.

- Yxed1alouv oevapla MPoYopIKAG eMmKolvwviag (Sla-
Aéyoug) otnv Sidaokopevn yAwooa aglomolwvtag Ty
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TOUPIOTIKN, TA&ISIWTIKA opoloyia kaBw¢ Kal TNV opo-
Aoyia emiyelprioewy.

- Evowpatwvouy Kal va e£aTopIKEVOLV KATA TTEPITTTW-
on TNV XPrion ¢ TOUPIOTIKI 0POAOYIAC CUUPWVA LE TIC
AVAYKEG ULOG TOUPIOTIKAG ETTIXEIPNONG.

- Alafadouv Kal va Katavoo UV KEIJEVA OXETIKA PE TNV
€181KOTNTA Toug 0TV S16ACKOPEVN YAWOOA.

- AnuioupyoUVv Kal va TPOTTOTIoloVV €yypaga Toupl-
OTIKAG KAl UITopIKNC aAAnAoypagiag otn S16aokouevn
YAwooa (unvouata nAEKTPoVIKOU Taxudpopeiou, éviuma
KPATAOEWV).

N E=AMHNO

1. Texvnty Nonuoouvn otov Toupiopd (Artificial
Intelligence in Tourism)

A.NEPIFPAOH ENOTHTAX

> 16X0C TOU pabruatog gival n ekmaideuon Twv omou-
SaoTWV/TPIWV OTNV TTPOKTIKA Xprion Tng Texvntrig No-
nuoouvNng otov £evoSoxelakod Kal TouploTikO KAASO, ue
anwTePO oKomd TNV autouatomnoinon S1adikaciwy, TN
BeATiwon NG eUMEIPIag TTEAATWY KAl TNV EVIOXUON TNG
AVTOYWVIOTIKOTNTAG TWV ETTIXEIPAOEWV.

B. MAGHZIAKA ATIOTEAEZMATA

Me tnv emituyr OAOKAPWoN TOU KabraTog, oL oTou-
Saotéc/Tpleg Oa gival og Béon va:

1. Katavoouv Ti¢ Baoikég EVVOIEG Kal TIG KATNYOPIEC
™G Texvikng Nonuoouvng (TN).

2. EmAéyouv kat va epappdlouv TN epyaleia o€ Eevo-
Soxelakég Sladikaoied.

3. Anuioupyouv kat va Siaxelpiovtal TN eplexdpevo
yta marketing kai e§umnpétnon meAATwv.

4. Xpnouomolovv chatbots, sentiment analysis kat
predictive analytics yla BeAtiwon umnpeciwv.

5. AvayvwpiCouv nBikd kat vopikd {nTriuata mou Oxe-
tiCovtat pe T xprion TNG TN.

2. Ytpatnyikn Aloiknon Zevoboyeiwv (Hotel Strategic
Management)

A.NEPIFPAOH ENOTHTAZ

Ta Bépata mov mPAyHATEVETAL N CUYKEKPIEVN EVO-
™nTa cuvdéovTal UE TIC OTPATNYIKEC TOTTOBETNONG TWV
EevOOOXEIOKWV ETTIXEIPNOEWV ATTEVAVTL 0TI SUVALELC
TNG TOUPIOTIKNAG AyOPdg Kal eI8IKOTEPA TO TTWG Hia &e-
vOOOXEIOKN ETIIXEIPNON UITOPEI VO KAIVOTOUAOEL OTPATN-
YIKA Kat va "aAAAEEL Toug Kavoveg Tou Traiyvidiol" mpog
OPENGC TNG, TO TWE Uia EeVOSOXELQKD ETTIXEIPNON UTOPEI
va SNUIOUPYROEL TIG UOVASIKEG EKEIVEC IKAVOTNTEC TTOU
€ival amapaiTtNTEC yIa VA EMTUXEL AVTAYWVIOTIKO TTAEO-
véKTNHa kat va Siatnprioel/BeAtiwoel Tn Béon Tng otnv
EevoSoxelakn ayopd. TéNo¢, e0TIAlEl OTO TTWC AUTEC Ol
oTPATNYIKEC EMAOYEC TNG «ouVOEovTal WE TIC KaBNuE-
PIVEC SpaoTnNPIOTNTEG TNG EEVOSOXEIOKNAC EMIXEiPNONG,
WOoTe va dnuioupynBei évag opyaviopog Ue UEYAAN (K-
vOTNTA TIPOCAPHOYNG OTIG SlAaXPOVIKEG TTPOKANOELG TNG
Eevodoyelakng Blopnyaviac.

Mapd\AnAa, Héoa amd TNV TaPOoUGCiach UEAETWVY TTE-
pinmtwong amd Tov eNANVIKO Kat S1ebvr) xwpo Sivetal n
SuvatdTNTa 0TOUG OTIOUSACTEG/TPLEG VA KATAVO{GOUV
TIC TOAUTIAOKEC Slepyaoie TOU cuvTeAOUVTAL OTO EEVo-
Soxelakd mepIBArov kat va cuPBANOUV OTNV KPITIKN
aflohéynon Twv Siagdpwv pebddwv Kal mpooeyyicewv
IOV TTpoTEivoVTal Kal epappdlovTal.

B. MAOHZXIAKA AIMOTEAEXZMATA

Me tnv emtuxr oAoKAPwon Tou Yabruatog, ol oTTou-
Saotéc/tpleg Ba eival og B¢on va:

1. Meptypd@ouv TI¢ BacIKEC EVVOLEC KAl VA KATAVOOUV
™ omoudaldTNTA Xapa&éng oTPATNYIKAC Yia Ti¢ Eevodo-
XEIOKEC ETTIXELPNOELG KABWG KAl TIG BACIKEG OTPATNYIKES
EMAOYEC V1O TNV EMTEVEN AVTAYWVICTIKOU TTAEOVEKTI-
patoc.

2. Avayvwpifouv Tn oxéon HETA&L oTPATNYIKAG Kal
Twv Aertoupylwv g Eevodoxelakng emxeipnong (Ldp-
KETIVYK, Slaxeiplon avpwmmvwy mopwy, mapaywyng Kat
XPNHATOOIKOVOUIKAG AEITOUPYIAC).

3. Epapudlouv otnv mpdén tic SidayBeioeg Evvoleg kat
TEXVIKEC O€ TIPAYUATIKA Tapadeiypata evoSoxelakwv
eMXelPoewV (case studies), uéoa amd opadikn epyacia
Kal va €€NyoUV TIC EVAAMOKTIKEG OTPATNYIKES AVATITU-
&n¢ wag Eevodoyxelakng emixeipnong Kal TG pebddoug
EQappOyNG TNG.

3. Ztpatnyikég Alaxeipiong Ecodwv (Revenue & Yield
Management Strategies)

A.TIEPITPAOH ENOTHTAX

>TOX0C TOu pabripatog gival va BonBriosl Toug/Tig
omoudaoTEC/TPLEG VA avTIAN®Bo LV Tov TpdTo avénong
Twv 068wV Twv {evodoxeiwy, Ue TAUTOXPOVN ENaXL-
OTOTIOINON TOU KOGTOUC KAl VA KATAVOHOOUV TTANPWC
™ SuokoAia ou ekeivol avtipeTwmi(ouv otn AP amo-
PACEWV OXETIKA UE TO TL TIPETTEL VA TTOUA OOV, TIOTE,
O€ TIOLOV KAl TTOCO. MECW HEAETWV TTEPITTTWONG TTOPEXEL
0ToUG OTTOUSACTEC/TPIEG ONA EKEIVA TA ammapaitnTa gp-
yaAeia Slaxeiptong pe oToxo TNV auénon Twv TWARCEWY
Saxelpifovtag kat TpooappolovTag AMOTEAECUATIKA
TIG TIMEG TwV TPOoiovTwyY. Eva amd autd Ta dkpwg amna-
paitnta gpyaleia emtuyiog amoTelei Kat n Aeyouevn
Sadikacia dloiknong anodoong kal BeATioTonmoinong
Twv KEPSWV.

EmmAéov to ev Adyw pdbnua eival TpocavaToAoué-
VO OTO VA UETAOWOEL OTOUC/OTIC OTTOUSAOTEG/TPIES TIC
KATAMNAEC YVWOELG, KateuBUvVoelC Kal peBodoloyieg
e€looppomnong TnG {NTNoNG UE TIC TTANPOTNTES TWV KO-
Talvpdtwy Kat TPORAEPNE TWV TIUWV HE ATTWTEPO OTOXO
TNV PEYIOTOTOINONG TN AMOSOTIKOTNTAC TOU KEPSOUC
Twv evodoxeiwv.

A6 TNV AAAN, OTO CNUEPIVO OIKOVOUIKO TTEPIBANNOV
AMAITEITAl TIEPIOOOTEPO ATIO TIOTE, N Aloiknon aAAd Kal
OAa ta oteléxn TG evodoxelakng povadag va gival
e€omhiopéva te BACIKEC TIPAKTIKEC YVWOEIG OLKOVOUIKNC
Sloiknong, avdhuong K6oTouc Kal cuvta&ng mpoUmolo-
YIOHWV, TIPOKEIUEVOU VA KATAVOOUV TNV eMidpacn Twv
AMOPACEWV TOUG OTNV OIKOVOULKH TTOPE(a TNG ETIXEL-
pnone.

310 ev AOyw pdbnua e€etalovtal emiong ol Bactkég
apxEC TNG kKootohdynong, Tou budgeting, kabwg kat Aot-
TIWV TEXVIKWVY OIKOVOUIKIAE S10IKNONG TWV ETTIKEIPIOEWV.

B. MAOHZIAKA AIMOTEAEZMATA

Me tnv emtuyr) oAokArjpwon Tou Yabrpatog, oL 6TTou-
SaoTéc/Tpleg Ba eival og Béon va:

1. AvtidapBdavovtal mARpwg T a&ia Tou €xEel yia TIg
OUYXPOVEC EEVOSOXEIAKES ETTIXEIPNOELG N KOOTOAOYNON
TIPOIOVTWV/UTINPECIWV Kal N Slaxeipion ecoSwv.
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2. Katavoouv Ti¢ BaciKé EVVOIEC KAl OTPATNYIKEC KO-
0TOAOYNONG TPOIOVTWY Kal TIoAdynong Twv evodo-
XEIOKWV UTTNPECIWV.

3. EmAéyouv HéOW KPITIKAC Kal AVAAUTIKAG OKEYNG
OUYKEKPIUEVEC OTPATNYIKEC eBOSoUC TTou Ba epapud-
OOULV YIa TNV EMTELEN TWV TTPOKABOPICUEVWY OTOXWV
BeAtiwong Twv e06Swv Kat AEITOUPYIWV.

4. Emyelipnpatikotnta kat Kavotopia otov Touplopo
(Entrepreneurship and Innovation in Tourism).

A.NEPIFTPAOH ENOTHTAX

To pudOnua amookomei otnv e€oIKEiwoN Twv omouda-
OTWV/TPIWV UE TNV KAIVOTOMO ETMIXEIPNMATIKOTNTA. Oa
avaAuBei To emixelpnpatikéd mePIBANOV Kal ol BACIKEG
TITUXEC TNC évapéng kat avamtuéng Uiag véag emiyeipnong,
amd TOV EVTOMIOMO EUKAIPIWY WG TN XPNUATOS0TNON
Kal Tnv vAomoinon. Ot ormoudaocTtéc/tpiec Ba Siepeuviy-
OO0ULV ETONC TIC TIPAKTIKEG SIAOTACELC TNG CUYXPOVNG
ETYXELPNMATIKOTNTAG OTIWG: TN 0UVEEDN TNG €PELVAC ME
TNV EMIXEIPNMATIKOTNTA, TNV AVATITUEN KAVOTOUWVY KAl
SNUIOUPYIKWV ISEWV, TA EMIXEIPNUATIKA SIKTUQ, TIC TINYES
XPNHATOdOTNONG KAl TNG AVATITUENG ETTIXELPNUATIKWY
MOVTEAWV Kal oxXediwv.

B. MAGHZIAKA AMOTEAEZMATA

Me tnv emtuxr) OAOKARPWON Tou HabruaToC, Ol OTIoU-
SaoTéc/Tpleg Ba gival og Béon va:

1. AVOAUOUV TO TOUPIOTIKO ETTIXELPNMATIKO OIKOOU-
otnua.

2. Epapuoélouv texvikég avamtuéng kat a&lohdynong
KAIVOTOHWY Kal SNUIOUPYIKWV ETTIXEIPNMATIKWY IOEWV.

3. Kataypd@ouv emxelpnUaTIKA HovTéNa Kal oxXESLa.

5. Ynolako Marketing - AyyAikry Opoloyia (Digital
Marketing).

A.NEPIFTPAOH ENOTHTAX

To pdBnua mapéxel Hia OAOKANPWUEVN EMIOKOTINGN
TwV BACIKWY OTPATNYIKWYV Kal EPYANEIWV TTOU AmaIToU-
VTOL Yla TNV EMTUXIA 0TO oLUYXpovo S1adIKTUAKO TIEPL-
BaAov.

H evotnta ekiva pe tn Snuioupyia piag loxupng Ba-
ong, opiCovtag Ti¢ Bactkég apxég Tou Wnelakov Mdapke-
TIVYK Kal e€epeuvwvtag To Ta&idl Tou MeEAATN Yéow Tou
PnelakoL mepiBdAlovToc.

Ot omoudaoTtég/Tpleg Ba pudbouv va Bektiotonololv
NV YN@LaKA Toug mapouaia ota KUpla péoa (m.x. 1oTod-
TOTIO) KAl TIG KUpiapXeC MAATPOPUES KOIVWVIKAG SIKTU-
wong Kat S1avoung TOUPLOTIKWY UTNPESIwV. Emiong, Ba
KATAVON ooV Tn onuacia touv MdapkeTtivyk Meplexoué-
VoU, SNUIoUPYWVTAC TTOAUTIHIO KAt EAKUCTIKO UAIKO TTOU
TIPOCENKUEL Kal SlaTnpEi éva 0apwe KaBopIoPEVO KOVO.

To pudBnua kaAUTITEl TO MAPKETIVYK OTA €SO KOIVWVI-
KN¢ SIKTOWoNG, SIEPELVWVTAC OTPATNYIKEC yia T SNl
oupyia KOIWVOTHTWV Kal TNV Tpowdnon TNG CUPPETOXNG
O€ YEYANEC TTAATPOPUEC, TTAPAANNAA HE TNV TTANPWUEVN
KOWWVIKA Slapruion.

O1 ormoudaoTéc/tpleg Ba e€ikolwOoUV L TIC KAUTTA-
vieg Mapketivyk Mnyxavwv Avalrtnong (Search Engine
Marketing - SEM) kai mAnpwurig ava KAk (Pay-Per Click -
PPC) xpnotpomowwvtag mAat@opueg onwg to Google
Ads, kKaBw¢ pe TNV Xprion Twv epyaieiwv péTpnong,
avaluong kat amodoong Twv Pnelakwv Spacewv Mdp-

KETIVYK. TéENOC, Ba epPfabivouy emiong otn SUvaun Tou
Email Marketing yia tnv KaAMEpyela SUVNTIKWVY TIEAATWV
KAl TNV €vioxuon TN apociwaong Twv TTEAATWV.

B. MAOHZIAKA AMOTEAEZMATA

Me tnv emtuxr OAOKAPwWoN TOU aBnATog, Ol OTTIoU-
Sdaotéc/tpiec Oa eival og Béon va:

1. AvaAUouv To Pn@LaKo ToTTio Kal va SIaHop@wVouV
éva oAokANpwpévo 2xédio Wnelakou MAPKETIVYK TTOU
Ba euBuypapuiCeTal PE TOUG ETTIXEIPNMATIKOUG OTOXOUG,
eMA&yovTag Ta KATAANAGTEPA KAVAALD YIA TNV TTIPOCEY-
ylon Tou emMBUPNTOL KOIVOU-0TOXOU.

2. ATlokToOoULV TIC amapaitnTeg Se§IOTNTEC YO TOV OXE-
Slaopo kat tn Slaxeiplon AmoOTEAECUATIKWY KAUTTAVIWY
Pay-Per-Click (PPC) oe mat@dpueg omwc to Google Ads
Kat Ta mAinpwpéva Méoa Kotvwvikng Aiktowong, Bekti-
OTOTIOIWVTAG TIG METATPOTIEG KAl PEYIOTOTIOIWVTAG TNV
amodoon ¢ Pnelakng emévéuonc.

3. Xpnowomolouv ta gpyaleia avdluong, 18iwg To
Google Analytics, yia va mapakoAlouBouv Toug Bacikoug
Aeiktec AméSoonc (KPIs), va epunvelouy ta OxeTIKA Se-
Sopéva kat va SnuIoupyouv avaluTIKEG avapopEG OXE-
TIKA PE TNV eMITUX (A TWV S1APNUIOTIKWV EKOTPATEIWV KAl
™ AP LEAOVTIKWY OTPATNYIKWV ATTOPACEWV.

6.=évn Nwooa Il - Teppavikd, TaANIKG, Italika (Foreign
Language ).

A.MEPIFTPAOH ENOTHTAZ

Y KOTIOC TOU pabnuatog givat ot omoudaoTéC/TPLEC va
ETMKOIVWVOUV PE AVEDN, EVPPABELA KAl AKPIiPEla OTIC
KaBNUEPIVEC TOUC EMAYYEAUATIKEG CUVOANaYEC. Emiyel-
peital n amokTnon e€elSIkeuuévwy YVWoewv otnv £évn
YAWOGA OTOV TOUPIOUO, UAPKETIVYK KAl OIKOVOUIa eVw
mapAAAnAa ot oTTouSaoTEG/TPLEG EEOIKELWVOVTAL KAl UE
™ €QapPUOYN TNG OpoAoyiag oTa Yn@Lakd Yéoa Pe Tng
Snuioupyia evoc TOUPIoTIKOU S1a@NUICTIKOU EVTUTTOU.

MapdAAnAa ot rToudACTEC/TPIEC AEIOTIOIOUV TEXVIKEC
peTdgpaonc anod tnv £€vn YAwooa ota EAANVIKA KAl avTi-
OTPOPQ, EVW £EOIKEIWVOVTAL PE BIBAIOYPAPIKEC AVAPOPEC
oTov Touéa Tou TouptopoU otn Sidaokduevn YAwooa.

H evowpdtwon twv tecodpwv Bactkwv Se€lottwv
¢ £évng YAwooac (ypamtog Adyoc, KAtavonaon Kelué-
VOU, OKOUOTIKI KATavonon Kal mpo@opIkdg AOYoq) Ue
TNV avtioTolXNn TOUPIOTIKH opoloyia emtuyxdvovtal
UEoW TNG OUASOCUVEPYATIKAG TIPOCEYYIONG KAL TN XPrion
oUYXPOVWVY EKTTALSEUTIKWY TEXVIKWV (EpYasia o€ ouAdEC,
mraividt pOAwV, TPOCOHOIWGN KAl UEAETN TIEQITITWONG).
EKmatSeuTIKOC OKOTIOC amoTeAEL n oUVEEDN TNC YVWONC
UE TN TIPAKTIKI €EQAPMOYH TNG OTNV EMAYYEAUATIKO TTE-
PIBANOV Twv oTToUSACTWV/TPIWY HECW TNE BIWUATIKAG
uébnong.

B. MAGHZIAKA AMOTEAEZMATA

Me tnv emituyr oAokArjpwon Tou Yabriuatog, ot oTTou-
SaoTéc/Tpleg Ba eival og Béon va:

1. Emkowvwvouv a&lomowwvtag tn S18ackopevn YAwo-
oa pe Aveon oTIC KABNUEPIVEC TOUC CUVAANAYEC OTOV
ETAYYEAUATIKO TOUG XWPO.

2. MNpocappolouy kat va cuvSudlouy TNV TOUPLOTIKN
opoAoyia TTPoXwPENUEVOU EMITESOU OTO EMAYYEAUATIKO
Toug TEPIBANOV KaTA TTEPMTWON (TTEAATEIOKES OXEOELC,
Slaxeipion mapamovwy, S1oiknon, aITuaTa TEAATWY).
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3. Epapudlouv Tnv opoloyia tng Sidackduevng yAwo-
oag o€ mpoxwpnuévo eminedo otov ypantod Adyo.

4, Katnyoplomotolv, GUYKPivouv Kat avTimapaBailouvv
TOUPIOTIKA £VTUTTA KAl £yypaga (TouploTIKoUE 08nyouc,
EMOTNMOVIKA ApOpa) avaloya PeE Tn XPrHon TOUG JE EU-
@aon oto Ae€§INGYI0 KAl TN YPAUMATIKE TIPOXWENUEVOU
emméSou TnE S16aoKOUEVNC YAWOooAC.

5. ZUVTAOO0OULV NAEKTPOVIKA UNVULIATA, AVAQOPEC, Kal
apBpa aflomowwvtag opoloyia mpoxwpnuévou emméSou.

E'EEAMHNO

1. Alaxeipion Mehatelakwv Zxéoewv (Customer Rela-
tionship Management)

A.NEPIFPAOH ENOTHTAX

H Awaxeipion Twv Melatelokwy Zxéosewv- Customer
Relationship Management (CRM) amoTeAei pia peyding
onuaciag oTPATNYIKN yia TNV EMTUXNKHEVN AglToupyia,
™ SlaTripNoN TNG AVTAYWVIOTIKOTNTAG KAL TV EVioXuon
™G kepdoopiag Tou Eevodoyeiou.

To pdbnua €xel wg oToxo va epodiacel Toug ormouda-
OTEG/TPLEC UE YVWOELG YIa TN Slaxeiplon Twv oX€oEwv
ME TOUG TTENATEG, E0TIALOVTAC OTIC IOIAUTEPOTNTEG KA TIG
avaykeg g evodoxelakrig mehateiag.

210 mAaiolo Tou padnuatog, e€etalovtal ol BAciKEC
apxég tou CRM, n oTtpatnylk onuacia tng mpoowTo-
moinpévng e§umnpétnong, n mapoxr e&elOIKEVPEVWY
UTTNPECIWV Kal SIEUKOAUVOEWVY Yla AToUA JE avarmpia
(ApeA), n a&lomoinon Twv Yn@elakwyv epyaleiwy Kat n
avdiuon tTwv dedopévwy TEAATWY yia TNV Katavonon
TNG CUUTIEPLPOPAG TOUG KAL TNV EVIOXUON TNG IKAVOTIO{-
nNong Kal TnG mMoTéTNTAG TOUG.

I181aitepn éugaon Sivetal 0Tov TPOTIO UE TOV OTTOI0 TA
Eevodoyeia umopouv va XpnoIUoToIcouV MANPOYOPL-
akd ouotpata CRM, social media, mobile epapuoyég
Kal AANEG TEXVOMOYIEC, TTIPOKEIUEVOU VA TIPOCEAKUGOUV
VEOUC TTEAATEC, va S1ATNPROOLV TOUC UTTAPXOVTEC Kal va
€VIOXUOOULV TNV IKAVOTIOINON KAl TNV TMOTOTNTA TOUG,.

To uadnua eotidlel emiong otnv Slaxeipion maparmd-
VWV TWV TIEAATWV.

B. MAGHZXIAKA ATTIOTEAEZMATA

Me tnv emtuyr) oAokAfjpwon Tou Yabruatog, ot oTTou-
SaoTéc/Tpleg Ba eival og Béon va:

1. Avayvwpilouv Tn onuacia TG TpoowTomoINUéVNS
e€umnpéTnong kol TNG epumelpiag meAdTn ota evodoxeia.

2. Epapudlouv mpakTIKEG KAl OTPATNYLKES YIA TNV avA-
nitu€n Kat Slatrpnon MEAATEIOKAG TTIOTOTNTAG,

3. AvtigetwmiCouv kat va StayelpiovTal Je amoTee-
OMATIKOTNTA TA TTAPATIOVA TWV TIEAATWV.

2. Aoiknon AvBpwmivwv Mopwv (Human Resources
Management).

A.NEPIFTPAOH ENOTHTAX

H ouyxpovn TouploTikn Kat £EVOSOXEIOKN EUTEIpia
edpaletai og peydho Babuod ota 1dlaitepa XapaKTNPLoTL-
KA KAl KUPIWG OTIC YVWOELS, SEEIOTNTEC KAl CUUTTEPIPOPEC
Tou avBpwmivou duvapiko - Twv epyalouévwy Toud. MNa
Tov Adyo autd n anoteleopatikr Sloiknon Tou avlpw-
TIVOU TTaPAYOVTA ATTOTEAE( Kpiotun HETABANTH EMTUXIAC
TWV TOUPIOTIKWV Kalt EEVOSOXEIOKWY ETTIXEIPHOEWV.

YKomdC TOU Habrpatoc eival va cUPBANEL oTny €ot-
Keiwon Twv ommouSaoTWV/TPIWV UE TN onpacia g Aloi-

knong twv AvBpwmivwv Mépwv (AAI) OTIC TOUPIOTIKEG
ETTIXEIPNOEIC Kal IO1AITEPA OTIC EMIXEIPNOELS PIAO&eviag.
Emdiketal n eyfabuvon oTig Baoikég évvoieg Tng AAN
Kal N avAAuor Tou¢ UE TPOTIO TTOL Bd EMITPETTEL TNV ATTO-
KTNoN BewpNnTIKWVY KAl EUTTEIPIKWY YVWOEWVY OXETIKA HE
TNV EQAPUOYN TWV BACIKWV apXWV TNG TNV KaTeLBuvon
NG MEYIOTOTIOINONC TNE ATTOTEAECUATIKOTNTAC TWV TOU-
PIOTIKWV Kal EEVOSOXEIAKWV ETTIXEIPITEWV.

B. MAOHZIAKA AMOTEAEZMATA

Me tnv emtuyr) oAokArjpwon Tou Pabrpatog, oL 6TTou-
SaoTéc/Tpleg Ba eival og Béon va:

1. Katavoouv Ti¢ 1dtaitepeg ouvOnKe TOU XapaKkTnpi-
Couv tn AAT kat Tov Kepahaiwdn poAo Tou avBpwrivou
SuVauIKoL OTNV EMITEVEN TWV OPYAVWOIAKWY CTOXWV.

2. Epapudlouv TIG TTOIKIAEG TTPAKTIKEG KAt TTOMTIKEC
¢ AAT pe okomd Tnv evioxuon tng amddoong Twv gp-
yalouévwv.

3. AvayvwpiCouv ta mpoBAfuata oTEAEXWONG Kal avd-
ntuéng Tou avBpwvou SUVAUIKOU.

3. AlamoArtiopikn Emkowvwvia - AyyAikrp Opoloyia
(Intercultural Communication).

A.TMEPITPAOH ENOTHTAX

H SamoAtiopikry emkowvwvia amotelei BepeMwdn
Se€iotnta yia emayyeAuatieg Tng @ho&eviag, kabwg ot
EevoOOYEIOKEC ETTIXEIPNOELG AEITOUPYOUV OE éva TTAYKO-
ouomotnuévo mepIBAANoV pe TEAATES, CUVASEAPOUC Kall
ouvepyATeg and SIa@oPETIKA TOMTIOMIKA uTToRabpa. To
pABNua auTo e€etalel Bewpie, LOVTEND KAl OTPATNYIKEC
EMKOIVWVIAG TTOU eVioXUoUV TNV aAAnAokatavonon, T
TIPOCAPHOCTIKOTNTA KAl TNV ATTOTEAECUATIKA CUVEPYQ-
oia oe moAumoMtiopikda epiBdAovta. Ot ommoudaoTéc/
Tplec Oa avantuéouv de€10TNTEC avayvwplong Kat Slaxei-
PIONG TOMTIOMIKWV S1aPOopwV, KABWE KAl TEXVIKEG yla TNV
TPOANYN Kal emiAucn ape&nyrioEwv TOU TTPOKUTTITOUV
Aoyw S1a@opeTIKwY adlwv, avTINPEWY Kal TPOTIWV ETI-
Kolvwviag. Idiaitepn éupaon Sivetal oTNV EQAPUOYT TWV
apxwv TNE SIAMOMTIOHIKNG EMKOIVWVIAC GTO XWPO TNG
@\oeviag Kal Tou TOUPLOUOU, HECA aTTO UENETEC TTEPI-
TITWONG, OpASIKEC EPYAOIEC KAl BIWUATIKEG AOKAOEIC.

B. MAOHZXIAKA AMOTEAEZMATA

Me tnv emituxr oAokKARpwon Tou Yabruatog, ol oTTou-
Saotéc/Tpleg Ba eival og Béon va:

1. E€nyouyv, cuykpivouv kat a&lohoyouv Bacikég Bewpi-
€¢ Kal évvoleg SIAMOMTIOMIKNAG EMIKOWVWVIAC, avaAlovTag
ToV POAO TWV MOMTIOUIKWY S1AQOPWYV OTNV EMAYYEAUQ-
TIKI EMIKOIVWVIaA Kal TNV eUmelpia meAdTn otov Eevodo-
XELAKO KAGSO.

2. Epapuolouv BewpnTikd povtéha kal apyég diamo-
MTIOUIKAC EMKOIVWVIAC Yia TN SlaXEiplon mPAyHOTIKWY
I UTTOBETIKWV TTOAITIOUIKWY TTPOKARCEWY, TTIPOTEIVOVTAG
TEKUNPLWHEVEC KAl PEAMOTIKEG OTPATNYIKESG BEATIWONG.

4. Aigbvn Xuotruata Kpatrioewv (Global Reservation
Systems).

A.TEPITPAOH ENOTHTAZ

Ot texvoloyikég eEeNielg OTIC TNAETIKOVWVIEC KAl TO
SiadikTuo enmnpedlouv CNUAVTIKA TOV TOUPIoUOS, UETA-
Mop@wvovTAC TIC AAANAEMO PATEIC TWV EVOIAPEPOUEVWV
HEPWV Kal TNV TayKoouia Slavour) TOUPIoTIKWY UTIN-
peolwv. To uddnua Alebvry Zuotriuata Kpatroewy, Oa
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Bonbriocel Toug oTOUSACTEG/TPIEC VA KATAVOICOUV TOV
POANO TwV TAYKOOUIWV cuoTNUATWY Stavounc (G.D.Ss),
Twv ouoTNUATWY KpaTroewv péow umohoyiotr (C.R.Ss),
TWV EQAPHOYWV NAEKTPOVIKOU EUTTOPIOL KAl TWV UNnxa-
VWV PETa-avaliTnong otov Touplopo. Ot omoudaotég/
TplEC Ba avayvwpioouy €Miong Tn onuacia TNg mpooTa-
oia¢ Twv mpoowmikwv dedopévwy oto Siadiktuo katl Ba
MENETAOOUV TA KEVTPLKA onueia Tou MevikoU Kavoviopou
yia tnv Mpootacia Asdouévwy (GDPR).

B. MAOHZIAKA AMOTEAEZMATA

Me tnv emtuxr OAOKAPwon Tou Pabruatog, oL oTTou-
Sdaotéc/tpieg Ba eival og Béon va:

1. NMapouactalouv Tn cUVOECTN PETAEY TOU TOUPIOTIKOU
OIKOOUOTAUATOC KA TWV TEXVOAOYIWY TTANPOQOPIWY Kal
ETTIKOIVWVIWV.

2. Meprypd@ouv ta KUPLa XOPAKTNPLIOTIKA TWV CU-
OTNUATWY KPATHOEWV Héow umoloylotr (Computer
Reservation Systems-C.R.Ss) kal Twv Siebviv cuotnua-
Twv Slavouric (Global Distribution Systems- G.D.Ss).

3. AvaAlouv TIC BactkéC TTUXEC TNG Slaxeiplong Twv
KaVaMWV S1avVoun G OTOV TOUPIoO.

5. MeBodoloyia Epeuvac (Research Method)

A.MEPIFTPAOH ENOTHTAZ

To pddnua mpoetoipdlel Toug OTTOUSACTEC/TPIEC VI
TNV UAOTIOINON TNG ATOUIKIAG TOUG EPEVVNTIKIAC/ETTIKEL-
PNMATIKAC Epyaciag oto mhaioto Tou Capstone Project
(ET'E€Aaunvo). O1omoudaoTéC/TpieC Ba KATAVONCOUV TIG
Baoikéc évvolec kat otddla TNC epeuvnTIKiC Stadikaaiag,
Ba pabouv va Stapopewvouv KAatdAnAa epeuvnTiKA
EPWTAMATA, va eMAEyouv pebodoloyieg Kal va epapuo-
Couv TeXVIKEC oUNoYNC kat avaluong Sedopévwy. Méoa
anmod BewpnTIKA HaBAATA, TTPAKTIKEC AOKAOELG Kal a&l-
oAéynon, ol omoudaoTEC/TPIEC B OAOKANPWGCOUV [ia
HBwn Mpdtaon kat Epguvntikd XxéSio (Ethical Proposal
and Research Plan) yia 1o Capstone Project Toug, mou a
alohoynOei kal Oa amoteréoel To BepéNio yia TNV epya-
olatou 2T e€apnvou. To pdbnua KaAUTTeEl ONOKANPN TN
Siadikaoia ¢ épeuvac: amoé Tov Kaboplouo Tou TPo-
BApatog kat tn SIaTuTIWoN EPEUVNTIKWY EQWTNUATWY,
UEXPL TN cUANoYH, avaAuon kal eppnveia dedopévwy.
I81aitepn éupaon Sivetal otnv KpITIKN agloAoynon -
YWV, 0TN Xprion oUYXpovwv Pn@LaKWV EPYAAEiwV Kal
OTNV MAPOUGCiaon AmoTEAECUATWY UE TPOTIO KATAvVoNTd
Kal XPrioLUOo yia Toug evIAPEPOUEVOUC POPEIC.

B. MAOHZIAKA AMOTEAEZMATA

Me tnv emituyr} oAokAjpwon Tou YabruaTtog, ol oTTou-
SaoTéc/Tpleg Ba eival og Béon va:

1. 2xeb1a{ouv Kal TEKUNPLWVOUV £Va EPELVNTIKO £PYO
oTtov Topéa tng erhoeviag, opifovtag capri oTdXo, OKOo-
11O KAl EPEUVNTIKA EPWTAMATA.

2. EmAéyouv Kal arttohoyoUv KataAnAeg peboddoug
ouM\oyn¢ kat avdiuong Sedopévwy, Aappavovrtag umod-
Pn {nTrinaTa eyKUPATNTAC, A&IOTIOTIAC KAL TTEPIOPICHWV.

3. Avanrtiooouv Kat mapouactalouv pia HOkNA Mpodtaon
‘Epeuvag, epapudlovtag Tig apxég deovtoloyiag Kal oup-
MOPPWONG O AKadNUAiKO Kal EMAYYEAUATIKO TTAQiC!O.

6. E€c16ikevon (Specialization)

EmAoyn 1 (Elective 1): Biwoun Avamrtuén otov Toupl-
OMO (Sustainable Tourism Management).

Biwoiun Avantuén kat TouploTikn Emixelpnuatikotnta
(Sustainable Development and Tourism Entrepreneur-
ship).

A.MNEPIFTPAOH ENOTHTAX

Y10 MAAO10 TNG TOUPIOTIKAG Blopnxaviag, n évvola tng
BiwototnTag anmoktd oAoéva kal ueyaAUTePN ONUaAcia,
KaBW¢ ol TPOOPICUOI Kal Ol EMIXEIPNOEIC KAAoUVTAl Va
avTammoKpIBoUV OTIG TTPOKANOELG TNG KAUATIKAG OANAYG,
NG uTTEPKATavAAwong Mopwv Kat TnE Slatripnong Tng
TIOMITIOTIKAC TAUTOTNTAC,

H mapovoa evétnta eoTIAlEl GTOV TPOTIO UE TOV OTTOI0
Ol TOUPLOTIKEG ETTIXEIPNOELG UTTOPOUV VA EVOWUATWOOUV
TMPOKTIKEC Brwoiung avantuéng otn Asitoupyia Toug,
avadelkviovTag Tov pOAO TNG KAIVOTOUIAG, TNG KOWVW-
VIKNG UTTELOLVOTNTAG KAL TNG TIPACIVNG ETTIXELPNUATIKO-
Tac. Méoa amod tn HEAETN BewpPnTIKWYV TTPOOEYYIoEWY
kal Tnv avaiuon Siebviv mpwtofovhiwv (m.x. Agenda
2030, Ztoxol Biwoiung Avantuéng tou OHE), ot ormouda-
oTéc/Tplec Oa amoktrioouv Tn Suvatdtnta va alohoyolv
OTPATNYIKEC KAl EpYOAEia TTOU CUMBANOULY OTN BlWCIUN
TOUPIOTIKI avamtuén.

I181aitepn éugaon Sivetal otn olvSeon TNG PLWCIUNG
TOUPIOTIKAG ETTIXEIPNMATIKOTNTAG ME TNV TOTILKY KOL-
vwvia, TNV olkovouIkn evéuvduwon kat tn dnuiloupyia
VEwV Béogwv epyaociag, otnv avantuén EmyelPnUATI-
KWV HoVTEAWV TTou TTpowBoUv uevBuvn TTapaywyn Kat
KatavAAwon, YEWVoUV To TTEPIBAANOVTIKS amoTUmwa
Kal avadelkviouv TNV TIOAITIOTIKF KANPOVOUIA Kal 0TNn
XPNon WNQLOKWY TEXVOAOYLWV Kal «EEUTTVWV» ETTIIAOYWV
MOV UTTOOTNPICOLV TNV KAVOTOUO Kal TIPAaoivn AetToup-
YiOl TWV TOUPIOTIKWV ETTIXEIPHOEWV.

H evotnta evBappUvel TN SNPIOUPYIKY OKEYN Kal TNV
TIPOKTIKN €QAPUOYH, KAAWVTAS TOUG/TIG 0TTOUSAOTES/
TPIEC va oxedidoouyv ot idlol mTPoTACELS BIWCIHWY Kal
KALVOTOUWYV TOUPIOTIKWV ETTIXEIPACEWY, VO CUYKPiVOuV
KOAEC TTPOKTIKEC amd TNV EANGSa kal To e€wTepikd Katva
KOATAVON OOV TIWG N ETTIXELPNUATIKOTNTA UITOPEI va arfo-
TeENEOEL LOXAO BETIKNG AANOYNG OTOV TOUPIOTIKO TOMEQ.

B. MAGHZIAKA AMNOTEAEZMATA

Me tnv emituxr OAOKAPwWoN TOU abnuaTog, oL OTTou-
SaoTéc/Tpleg Ba eival og Béon va:

1. Katavoouv Tig Bactkég apxég tng Blwoiung avantu-
&Nn¢ kat va avaAuouv 1o pOAo TNG EMIXEIPNUATIKOTNTAG
otn SIaUOPPWON BILCIUWY TOUPIOTIKWY TIPOKTIKWV.

2. E€etalouv mapadeiypata eMKEIPNUATIKWVY HOVTEAWY
mou evappovifovtal pe TNV MpooTtacia Tou mepIBAaiho-
VTOG KAl TNG TTOMTIOTIKA G KANPOVOULAC kal va oxeSidlouv
ETXEIPNMATIKEG 10€€C TTOU TTPOAYOULV TN BlWoINOTNTA,
TNV KAIVOTOWIA KAl TNV KOWWVIKH UTteuBuvotnta.

3. A&loAoyoUV TIC TTPOKARACEIC TNG AYOPAC KAl TIC EUKAL-
PIEC TWV VEWV TEXVOAOYLWV KL TNG TTPACIVNG OLKOVOIAG
OTOV TOUPLOTIKO TOMEQ.

EmAoyn 2 (Elective 2): Atoiknon MoAutehovg Oihote-
viag (Luxury Hospitality Management)

Aloiknon kat Alaxeipion MNMolutedwv Emiyelpnocwv
(Luxury Business Administration and Management).

A.MEPIFTPAOH ENOTHTAX

AuTd TO HABN A TTaPEXEL OTOUG OTTOUSAOTEC/TPLEG TIG
YVWOELC Kal SeELOTNTEC yia TNV amoteAeopaTikn Slaxeipt-



69456

E®HMEPIAA THE KYBEPNHIEQX

Teuxog B'5510/15.10.2025

on kat Sloiknon emyelproewv MoAUTENOUC pAoéeviag. Ot
omoudaoTtéc/Tpiec Ba e€eTaoouv oTpatnyikéc Sloiknong,
olkovoulkn diaxeipton, benchmarking otov kAaddo g
moAuTeAoUC @INoeviag Kal TIC BENTIOTEC TTPAKTIKEG Yla
TNV evioxuon TnG aviaywvioTIKOTNTAG Kal TNG a&iag tng
pdpkac. To pddnua Sivel éugaocn otn ouvdeon Bewpiag
Kal TIPAKTIKAG Héoa amd mpayuaTika mapadeiypata Kat
case studies upnAoL emmédou. Katd tn Sidpkela Tou
pabripatog, ot omoudaoTéc/Tpleg Ba amoktricouv Se-
€10TNTEC 0TN CUVTAEN OTPATNYIKWY AVAPOPWVY KAl TNV
ETMKOIVWVIA TOUC € EMAYYEAUATIKO Kal SNUIOUPYIKO Tpo-
MO, TPOETOIUALOVTAG TOUG YIQ TTPAYUATIKEG CUVONKEC
epyaciag oe mepiBarovta moAutehol¢ pho&eviag. Me
TNV OAOKAjpwON TOU YaBUATOC Ol OTTOUSAOTEG/TPLEC
Ba éxouv e@oSIAOTEN UE IKAVOTNTEG OTPATNYIKAG AVAAU-
ong, EMKOIVWVIAC KAl TTAPOUCIAoNC O€ EMAYYEAUATIKO
TAQio10 VPNAWVY ATTAITHCEWV.

B. MAOHZXIAKA ATMOTEAEZMATA

Me tnv emituyr) oAokAjpwon Tou Pabruatog, ol oTTou-
SaoTéc/Tpieg Ba ival og Béon va:

1. Na epapuélouv oTpatnyikég S10iknong Kal TMIKEL-
pnolaknic BeAtiotonoinong oe mepiBAaAlovTa MoAUTEAOUG
@ofeviac.

2. Na avaAuouyv kat va a&lohoyouv dedopéva ayopdc,
OIKOVOUIKA oTolxEia Kal TAOELC Tou KAGSou yia T Anyn
TEKUNPLWHEVWY ATTOPACEWV.

3. Na oxedialouv kal va mapouctdlouy oTpaTNYIKEG
QAVAPOPEC KAl ETIIKOIVWVIAKO UAIKO KATAAANAO yla avw-
TEPQ OTENEXN.

Emoyn 3 (Elective 3): Texvohoyia kat Kaivotopia ota
=evodoxeia (Hospitality Tech & Innovation)

Ynoakog 2xedlaouog Epmeipwv (Digital Experience
Design)

A.TEPITPAOH ENOTHTAZ

To udbnua €xel otoxo va gpodiactolv ot oiouda-
OTEC/TPIEC UE TIPAKTIKY yvwon Kat ueBodoloyieg yia tov
oxedlaoud, Tnv afloAoynon kat tn BeAtiwon PneloKwv
EUTTIEIPLWV OTOV TOUPLOUO, ETOL WOTE VA UITOPOUV VA CUU-
BaM\ouv dueoa otn BeAtiwon tngonline eikdvag kai tng
EUMOPIKAC amdSoonG MIAC TOUPLOTIKAG I} EEVOSOXEIOKNAC
EMIXeipnong.

B. MAOHZIAKA AMOTEAEZMATA

Me tnv emituyr} oAokKAPwon Tou Yabruatog, ol oTTou-
Saotéc/tpleg Ba eival og B¢on va:

1. AvayvwpiCouv kai va epappolouv Baotkég apyég UX,
Ul kat Customer Experience otov Touplouo.

2. AvaAOoUV TO TIPOYIA Kal TIC AVAYKEC TOU TTEAATN
(6nuioupyia personas).

3. Xaptoypagouv 1o Tta&idl Tou meAdTtn (customer
journey) kat va evtomiCouv onpeia BeAtiwonc.

4. Yxed1alouv MPOTACEL BEATIWONC PNPIAKWV EUTTEL-
puwv Pe tn neBodoloyia Design Thinking.

5. A€loAoyoUv TNV amoTEAECUATIKOTNTA IOTOCEAIS WYV,
EQAPUOYWV Kal AMNwWV Ynelakwv touchpoints.

6. [PoTEIVOUV TPOTIOUC EVOWUATWONG VEWV TEXVOAO-
ywwv (Al, mobile-first design) yia avapaduion tng eurmel-
piag.

>T'EZAMHNO

1. Epappoopévo TeAikd Epyo (Capstone project)

A.TEPIFTPAOH ENOTHTAX

To E@apuoopévo Tehikd Epyo (Capstone Project)
QATTOTEAEL IO ONUAVTIKH KAl AUTOVON Epyacia, OTTou ol
omoudaoTéc/Tpieg kahouvTtal va amodeifouv TNV IKavo-
™NTA ToUC va oxedidalouy, va UAOTIOIoUV Kal va TTapou-
olafouv éva atopikd €pyo LYPNAoL eMITTESOU, OXETIKO
JE Tov Topéa TG prho&eviac. To €pyo autd umopei va
AA&Bel T popon:

- MIAC aVOAUTIKAG avagopdag TTou anavtd o€ éva ou-
YKEKPIUEVO TTIPOBANUA 1 eTIXEIPNMATIKO brief Tou €xel
OUMEWVNOE( HE KATTOIOV OPYAVIOUO, I

- MIOG LEAETNC OKOTTIMOTNTAC VIO JIA ETTIXEIPNUATIKE
16¢a oTov Xwpo TN eho&eviag, Bactopévng og KPITIKN
avaoKkoémNon OTOIXEIWV Kal Tapouaiaon PEAMOTIKWY,
TEKUNPIWUEVWY ANDOEWV.

Kd&Be omoudaotic/tpia epydletal ave€ApTnTa, UTO TNV
kaBodrynon evoc/uiag mpoowmkoL/N¢ empBAémovta/
ovaoac. O pdhog Tou/Tn¢ emPAéMovTa/ovoag eival va ma-
péxel ouBOUAeUTIKRA uTooTAPIEN, va BéTel epwTraTa
kat va kaBodnyei T Sadikaoia, xwpic va emueleital
Va YPAQEL TUAUATA TNE EpYaciac. H TENKN avapopd Kain
TIPOYOPIKA TTapouaciaon MEEMeL va amodelkviouv uPnAo
EMMeS0 KPITIKNG OKEPYNC, AVAAUONC KAl ETTAYYEAUATIKNG
ETMKOIVWVIAC.

Mpoamattotuevo: Emtuyri¢ ohokARpwaon Tou pabrua-
To¢ «EpeuvnTikéc MéBodo» Tou E' e€aunvou.

B. MAGHXIAKA ANOTEAEZMATA

Me tnv emituxr) OAOKA}PWoN TOU MaBnaTog, Ol OTToU-
Saotéc/tpleg Oa gival o Béon va:

1. Zxedtalouv, uhomolovv kat Siaxelpiovtal éva ato-
MIKO €pYO €PEUVAG 1 ETTIXEIPNMATIKAG AVAAUONG OTOV
XWpo ¢ @rhoeviag, epapudlovtag KATAANAeC pebo-
SoMoyiec.

2. Avaluouv kat epunvevouv dedopéva i oTolxeia
KAASOU PE KPITIKN TTPOCEyyIon Kal SIATUTIWVOUV TEK-
MNPIWHEVEG TTPOTAOELG.

3. Mapovuoialouv Ta eupnUATA KAl TIC CUCTACEIC TOU
UE CaPVELQ, TOOO YPATITWG OCO KAl TIPOPOPIKWC, OE
akadnUaiko Kal EMayyeAUATIKO KOWVO.

2. Aaxeipion Kpiogwv kat Kivduvwv (Crisis & Risk
Management)

A.TEPITPAOH ENOTHTAX

O Touplopodg gival €vag anod Toug CNUAVTIKOTEPOUS
0IKOVOUIKOUC KAASoug aAAd kat évag amd Toug Mo €Vd-
AWTOUC O€ yeyovoTa Kpioewv. AuTo o@eileTal TOGO oTNV
€YYEVI TTOAUTTAOKOTNTA TOU KAASOU OCO0 Kal OTO YEYO-
vOC OTI O TOUPIOUOC ATTOTENE] éva AVOIKTO CUOTN A TTOU
e€aptarai kat emnpedletal amo pia mAeIdSa eEWTEPIKWY
TTAPAYOVTWV.

H eupeTdBANTN TouploTIKA Blopnyavia ivat pia oUv-
Beon amod auTd Ta ETEPOKANTA TUNAATA TOU TOUPLOTIKOU
TIPOIOVTOC TToU KABE €va amd auTd, £xel Tig SIkEG Tou 1dia-
TEPOTNTEC KAL TIPOKANTELC GTO GUYXPOVO EMTAYYEAUATIKO
nepIBAN\ov Tou avantiuooeTal.

Mia kpion og éva amd autd ival eUkoAo kal Suvatov
VA HEYOAWOEL KAl VA TTapacUpEl Kat AANa TUAHATA TOU
TOUPIOTIKOU TTPOIOVTOC, SuvauwvovTag Kal auédvovtag
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TA KATAOTPOPIKA ATTOTEAECATA TNG O OAO TO TOUPIOTI-
KO @Aopa - TTPOTOV.

Ta teleutaia Xpovia, n TayKOOULIA TOUPIOTIKA Blopn-
xavia €xet £pBel avtipétwmn pe moAudplBua yeyovéta
Kpiogwv, oUPTEPIAAUBAVOUEVWV PUOIKWY KATAOTPO-
@WV, TPOMOKPATIKWYV EMBOETEWV, TOAEUWV, OLKOVOUKWY
Kpioewv kat mavénuiwv. H maykoopia avantuén Tou Tou-
PIOMOU Kal N OUXVI EUPAVION KPioEwV KaBIoTd oxeddv
BéBaio &TL o1 TOUPIOTIKOI TTPOOPIOUOI OE KABE YWVIA TOU
mAavnTn, Kamola oTiyun, 8a BpeBouv avTipéTwmol P
€V KATAOTPOPIKO YEYOVOC, IKPAG I LEYAANG KAIHOKAC.
Eival emopévwe onpavTiko yia Ta UPIOTAUEVA KAl UEN-
AOVTIKA OTENEXN TN TOUPLOTIKAG Bropnyaviag, aAld kal
yla TIG opAdeg evlla@epouévwy NG va avayvwpilouv
KAl va Katavoouv Tn pUoN TwV TOUPIOTIKWVY KPIoEWY,
TN ONMAVTIKOTNTA TOU TTPOOPATIKOU oXeSIACUOU TIpIV
AUTEC @avouv atov opifovta, KaBwg Kal Toug TPOTTIOUG
QATTOTEAECUATIKAG AVTIMETWTIONG TOUg dTav cupBolv.

B. MAGHZIAKA AMNOTEAEXMATA

Me tnv emtuxr OAoKAPwWonN Tou Pabruatog, oL oTTou-
Sdaotéc/tpiec Ba eival og Béon va:

1. AvtidapBavovtat tnyv é\euon, va avayvwpifouv pia
Kpion oTov ToupPIoUO Kal va TNV TA&IVOoUV.

2. MNpoodiopilouv T SIAPOPEC TTNYEC/EQTIEC KPioNG
OTOV TOUPIOWO.

3. AvayvwpiCouv TI¢ cuvOrikeg mou umopei va Snui-
OUPYAOOUV KATOOTACEIG KPIOEWV OE IO TOUPLOTIKA
emyeipnon.

4. EEnyoulv Tov TpOTO UE TOV OTTOI0 TOUPIOTIKEC ETIL-
XEIPNOELG urmopouv va mpohapBavouv/mpootatelovTal
amndé Toug S1aPopPou¢ TUTTOUC KPICEWV.

5. Xxed1alouv €MKOIVWVIAKA EPYOAEIN AVTIUETWTTIONG
Kpiogwv.

6. Avantuooouv oX€O10 AVTIPETWTTIONG KPIoEWV.

7. A10A\oyOUV Ta GUUTTEPACATA TTOU TTIPOKUTITOUV atd
uia kpion.

3. Opyavwotakry WYuyxoloyia - AyyAikri Opoloyia
(Organisational Psychology)

A.MNEPIFTPAOH ENOTHTAX

H opyavwotakn puyxohoyia, eivat évag e€eldikeupévog
ETOTNUOVIKOC TOUEAC TTOU XPNOIUOTIOLEL PUXOANOYIKEC
Bewpieg kat ueBddoUG yia Tnv avaluon Kal BeATiwon Tng
SuVaNIKAG Tou xwpou gpyaciag. Ot omoudaoTEG/TPLES
Katd TNV S1dpkela Twv pabnudtwy Ba emkevtpwOolv
otnV avaluon Twv OXECEWV HETAEY ATOUIKWY CUUTIEPL-
POPWV, OUASIKWYV AANNAEMSPATEWV KAl TWV CUVOANKWY
Sopwv mou SlapopPwvouy évav opyaviopod. Baotkoi to-
Ueic peAéTNC Twv omoudaotwv/Tpiwy Ba mepihapBavouv
To KivnTpo TwV £pyalopévwy, TNV IKavomoinon amd tnv
epyaoia, tn Suvapikn TN opddag, Ta €idn nyeoiag, TNV
0pYavVWOolakr KoUAToUpa Kat tn Sloiknon aAhaynic.

B. MAGHZIAKA AMNOTEAEXMATA

Me tnv emtuxr OAoKAPwaon Tou Pabruatog, ol oTmou-
SaoTéc/tplec Oa gival og Béon va:

1. Napouactalouv molitikég Slayeipiong dnuoypapt-
KNG Kal TTONITIOTIKAG TTOIKIANOpop@iag Kat SlapUAAENS TNG
EMAYYEAUATIKNG NOIKNG.

2. Meprypagouv peBodoug Siaxeipiong Ayxoug Kal ou-
VaIoONUATWVY OTO EMIXEIPNCIAKO TIEPIBANNOV.

3. Avayvwpifouv Ti¢ SLIapOoPETIKEG TTOMTIKEG EVIOXUONG
¢ alayri¢ TG 0pyavwolakig KOUATOUPAC.

4.=evoboyelakn kat TouptoTikr NopoBeoia (Hospitality
and Tourism Law).

A.MEPITPAOH ENOTHTAX

To pdBnua otoxeLel va petadwaoel oToug ooudaoTéS/
TPLEG TIC BaoikéC apXEC TNG EeVOSOYXEIAKNC KAl TOUPIOTI-
K¢ vopoBeoiag, eo0Tidloviag 0To VOUIKO TTAQICIO TTou
Siémel Tnv iGpuon Kat Aertovpyia Twv EevoSoxeElaKwY
KOl TOUPIOTIKWV EMIKEIPHOEWV. Ot OTTOUSAOTEG/TPLEG
Ba e€etdoouv Bepehiwdn (ntripata mou oxeti(ovtal Ye
TIC APHOSIOTNTEC TWV SNUOCIWY TOUPIOTIKWY POPEWY,
Ta SIKAIWUATA KAl TIC UTTOXPEWOELC TOUPIOTIKWVY ETTIXEL-
PNUATIWV KAl TTEAATWY, TN VOU0BETia yia Tov Bepatikd
TOUPIoUOS Kal TIC EI8IKEC HOP@PEC TOUPIOUOU, KABWCE Kal
TIC EPYACIOKEC OXEOEIC 0ToV Eevodoxelakd KAASo.

O omoudaoTég/Tpleg Ba TPEMEL VA ATTOKTAGOULY Bew-
PNTIKA KAl TTPAKTIKA YVWOoN, WOTE Va PUImopouV va ava-
yvwpifouv kat va avTigeTwmi{ouv VOUIKA {NTraTa mou
TIPOKUTITOUV KATA TN AElTOUpYia Twv EEVOSOXEIOKWY Kal
TOUPLIOTIKWV ETTIXEIPNOEWV.

B. MAGHZIAKA ATNOTEAEXZMATA

Me tnv emituyr} oAokArjpwon Tou Yabriuatog, ot 6TTou-
SaoTéc/Tpleg Ba eival og Béon va:

1. TvwpiCouv oAokAnpwuéva to BeoIKO TAAiCIo TTou
Siémel T Aertoupyia Tou SNUOGCIOU TOUPIOTIKOV TOPED KAl
TIC EMUEPOUC APUOSIOTNTEC TWV SIOIKNTIKWVY TOUPIOTI-
KWV POPEWV O€ TOTTIKO, TIEPLPEPEINKO Kal EBVIKS emimedo.

2. 'Exouv SlaxelptoTikn e€0IKeiwon Ue Toug dpoug Kal
TI¢ mpoUnoBéaelg idpuong kat Aertoupyiag Twv Eevodo-
XElwv Kal AWV TwV AAAWV TOUPIOTIKWV ETTIXEIPIOEWVY,
OTIWC €TTONG KAl JE TO KADECTWE TWV EPYACIOKWY OXE-
OEWV KUPIWC 0TIC EEVOSOXEIOKES ETTIXEIPNOELG

3. Na avayvwpifouv Kal va epunVEVOLV TO TIAEyUA
TPOOTAGCIAC TOU KATAVAAWTH Kal TNV €uB0VN TOCO Tou
SlopyavwTn ota opyavwuéva ta&idia 6co Kal Toug mma-
POXOUC OTIC ETTIXEIPNOEIC TOUPLOTIKWY KATAOAUUATWV.

5. E€e16ikevon (Specialization)

EmAoyn 1 (Elective 1): Buwoiun Avantuén otov Toupl-
oo (Sustainable Tourism Management).

Awayxeipion Touplotikwy Mopwv kat MoAtioTtikr KAnpo-
vouldc (Management of Tourism Resources and Cultural
Heritage).

A.NEPIFTPAOH ENOTHTAX

H vmapén kat n Biwoiun Slaxeiplon Twv QUOIKWY Kal
TIOAITIOTIKWV TTOPWV €VAC TTPOOPICHOU gival KaBoploTi-
KRG onuaciag otn S1apdp@won Twv TOUPICTIKWV TTPOI-
OVTWV Kal TNG TOUPLOTIKAG EUTTEIPIAC.

H nmapoloa evotnta emikevipwvetal otn Bewpia kat
TTPAKTIKA TNS SlAXEPIONC TWV TOUPICTIKWY TTOPWV ME
181aitepn éupacn oTnV MONTIOTIKI) KANPOVOIA. ZUYKE-
Kplpéva, e€etaletal o poAoC Twv TTEPIBAANOVTIKWY Kal
TIOAITIOTIKWY TTOPWV 0TN S1audpPwaon TOUPIOTIKWY TTPO-
TOVTWV Kal TNG TOUPLOTIKNG EUTTIELPIAC, N AvAYKN YLa LOOP-
poria petay avamtuéng Kat TPOoTACIAG TWV TTOPWY,
KaBw¢ Kal ol OTPATNYIKEC Yia TNV aglpdpo aflomoinon
TWV TTOMTIOTIKWV OTOIXEIWV TTPOC OPENOC TWV TOTIKWV
KOIVWVIWV Kal TNE TOUPIOTIKAC Blounxaviac.
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Méoa amé tn cuoTNUATIKA TTapouasiacn apevog Twv
€PYOAAEIWV KAl TWV TEXVIKWV OXeSI00UOU Kat SIaxXEipIong
TWV TTOPWV Kal APeTEPoU TTapadelyudtwy amd tov Sie-
Bvn kat ENANVIKO XwpPo, ol ormoudaoTEC/TPLEC/TPLEG Ba
ATMOKTAOOUV YVWOEIG EPYOAEIWV Kal KAAWV TTPAKTIKWY
yta tn Brwotun dtaxeipion twv mépwv Kat TG MONTIOTI-
KN¢ KAnpovouidc.

B. MAGHZXIAKA AMNOTEAEZMATA

Me tnv emtuyr) oAokAfpwon Tou Pabruatog, ot oTTou-
SaoTég/Tpleg Ba ival og Béon va:

1. Avayvwpifouv Kal va KaTnyoplomolouV Toug Tou-
PIOTIKOUC TTOPOUC (TEPIBANOVTIKOUC, TTOAITIOTIKOUC,
AuAouc) Kal va Katavoouv Tn onuacia Toug yia Tny Tou-
ploTIKA avamtuén.

2. AvayvwpiCouv kat va avalUouv apadeiypata Ka-
AWV TIPAKTIKWV 0TN SIaXEIpIoN UVNUEIWY, UOUCEIOKWV
OUA\OYWV, TOTTIIKWV TTONITIOTIKWV EKONAWOCEWY, XEIPO-
TEXVIOG, KA.

3. Epapuodlouv Baoikég apxég Buwoiung dlaxeipiong
Kal mpooTaciag Twv mépwv Kat va oXeS1alouy mPoTACELG
yla TnVv evioxuon NG TOUPIOTIKAG EUTTEIPIAG LECW TNG
a&lomoinong TN TONTIOTIKIAG KANPOVOULAG.

EmAoyn 2 (Elective 2): Aloiknon MoAutehouc Oihole-
viag (Luxury Hospitality Management).

Aloiknon AleBvwv Oépetpwv Kal Yrnpeoiwv Eueiag
(International Resort & Spa Management).

A.NEPIFTPAOH ENOTHTAX

To pdBnua emkevtpwvetal otn Staxeipion diebvwv
TIOAUTEAWV B€PETPWV Kal Spa, KAAUTITOVTAC TIC BACIKEC
apxéC oxedlaopoU, AEITOUPYIag Kal EUTEIPIAG TTEAATWV.
Ot onoudaoTtég/Tpieg Ba avantufouv Se€1OTNTEC yia TN
Snuioupyia Kalvotopwy BepaTikwy concepts, oxedia-
ouod urnpeciwv VPNAAC TTOIdTNTAC KAl OAOKANPpWUEVN
eunelpia @Aoeviag, Aappdavovtac vméyn TIC TACEIG
NG ayopdg Kat TI¢ anaitioelg Biwotpudtntac. Katd tn
S1dpKela Tou pabnparog, ol omouvdaotég/Tple Ba oxe-
Si1aocouv éva ohokAnpwpévo mpdtaon (concept) moAu-
TeAOUC BépeTpou (resort) 1y spa kat Ba To TapoucIdcouV
pe TPOTO TIou va evOapPUVEL TNV EMEVOUTIKN XPNUATO-
80TNnon, ouvdEovTag OTPATNYIKH, EUMELPIA TTEAATWV Kal
ETIXEIPNOIOKN AEITOVPYIKOTNTA. TO udONnua mpoeTolpddel
TOUC OTTOUSAOTEC/TPLEC VA SNUIOUPYOUV TIOPOUCIACEIC
KOl OTITIKEG AVATTIOPAOTACELC uPNnAoUu emmméSou (visual
pitches), étolua yla mpayuatikég cuVOrKeg emayyeAUa-
TIKOU TrEPIBANOVTOC.

B. MAOHZXIAKA AIMOTEAEZMATA

Me tnv emituxr oAokKAPwon Tou Yabruatog, ol oTTou-
SaoTéc/Tpleg Ba eival og Béon va:

1. Na oxedidlouv Kal va avantiooouv oOAOKANpwHEVA
concepts TOAUTEAWV resort Kalt spa.

2. Na evowpatwvouv BlwoluoTtnTa, EUMEIpIa TTEAATN
KAl ETTLXELPNOLOKN AEITOUPYIKOTNTA O€ BEUATIKA projects.

3. Na eMKOWWVOUV HE ATTOTEAECHATIKOTNTA TIC IOEEC
Toug o€ eMevOUTEC Kal AMNOUC EMayyEAUATIES TNG TTOAU-
TeAoUC pihoeviac.

EmAoyn 3 (Elective 3): Texvoloyia kat Kaivotouia ota
Zevodoxeia (Hospitality Tech and Innovation)

‘E€unva Zevodoyeia (Smart Hotels).

A.TIEPITPAOH ENOTHTAX

To puadnua €xel wg otdxo va Katavoroouv ol omouda-
OTEG/TPIEG TIG TEXVOAOYIEC, TA CLCTHATA KAl TIG OTPA-
TNYIKEC TTOU ETAUOPPWVOLV TIC EEVOSOXEIOKES MOVASEC
o€ ¢€umvec, amoOOTIKEC Kal BLWCIUES ETTIXEIPNOELG, KAl va
gival oe 6¢on va cuppEeTEXOLV O €pya Pn@PLaKoU JETa-
OXNMATIOMOU OTOV XWPO TNG PIAo&eviac.

B. MAOHZIAKA AIMOTEAEZMATA

Me tnv emtuxr oAoKARPwon Tou Yabruatog, ol oTTou-
Saotéc/tplec Oa gival og Béon va:

1. Avayvwpilouv TI¢ BaciKEC KATNYOPIEC TEXVOAOYIWV
o€ smart hotels.

2. AfloloyouUv avaykeg Eevodoxeiou yia puetafaon ot
£€umvec NUOELC.

3. KatavooUv AeoveKTHaTa Kal KivéUvoug amo thv
voBétnon loT, Al, Cloud PMS, AR/VR.

4. AvaAbouv Tn cUHBOAR Twv smart cuoTNUATWY OTN
BeATiwon TG eUMEeLpiag ETIIOKEMTWV.

5. EvtomiCouv B¢pata kuPBepvoac@Aalelag Kal Kavovi-
OTIKNG CUPHOPPWONC HE NTrata mpooTaciag Mpoow-
mkwv Aedopuévwy (GDPR).

ApBpo 3
Metafatikéc Alatdéelg
1. ZmoudaoTég/ZmoudAaoTpleg TTou ElorixOnoav oTig
A.2.T.E. 10 akadnuaikoé étoc 2024-2025 kal oOAokApwoav
TO TIPWTO €10 OTTOUSWV TOUC, KATA TNV EI0AYWYH TOUG
oto SeUTEPO £TOC, NTOL EKEIVO TOU aKASNUAIKOU €TOUC
2025-2026, kat epenc Ba mapakohouBricouv To véo TpI-
€TEC TPOYPANLA OTTOUS WV, TTPOCAPUOCHEVO e Bdon Ta
pabrjpata mou éxouv dN MapakoAouBnoEL.
To mpdypaupa omoudwv yia Toug v Adoyw omouda-
oTéC/TpleC SlapopPWVETAl WG EENG:

["EZAMHNO
A/A MAGHMATA Adaktikég | EBdopadiaies | OEQPIA [ EPTAZTHPIO | Abaktikés | EPdopadiaia Npeg Tuvohikég | AM.
EBdopadec. | Aibaktikég Qpeg Autévopn | Autopedétng|  Qpeg | (E.CTS.)
Npe¢ (X0voho) peNéTn (20voho) Ooprov
Epyaoiag
Opydvwon kat
Mayeipion Zuvedpiwy
1 kat EkdnAayoewv 13+2 3 2 39 8,5 m 150 6
(Meetings and Events
Management)
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A/A

MAGHMATA

MNidakTIKéC
EBdopdade.

EBdopadiaieg
NiSaKTIKES
Npeg

OEQPIA

EPTAXTHPIO

AidakTiKéC
Npeg
(X0voho)

EBdopadiaia
Autévopn
pehém

Npe¢
Auvtopehétng
(20voho)

TUVOAIKEG
Npeg
0dptov
Epyaoiag

AM.
(ECTS)

Opydvwon Kat
Awoixnon Topéa
Awpartiwv zevodoyeiov
(Rooms Division
Management)

13+2

39

85

m

150

Aoiknon TurAuatog
Zuvtipnong
E¢omhiopou kat
Eykataotdogwy
Zevodoyeiwv
(Maintenance
Department
Management)

13+2

39

6,6

86

125

2yedlaopog kal
HEMOVTIKEC TAOELS
Tou &evodoyetakol
TipoidvTog -AyyAIkn
Opoloyia-
(Design and Emerging
Trends of the Hotel
Product)

13+2

39

4,7

61

100

Egappoyég
Aayeipiong Ymodoxng
Zevodoyeiov
(Front Office
Management
Systems)

13+2

39

6,6

86

125

2TaTI0TIKA
Emyelpnocwv kat
Avahuon Aedopévay
(Business Statistics
and Data Analysis)

13+2

39

8,5

m

150

XYNOAO

13+2

18

13

5

234

B34

566

800

32

A"EZEAMHNO

A/A

MAGHMATA

Aidaktikéc
ERdopddeg

EBdopadiaieg
Aidaktikéc
Npeg

OEQPIA

EPTAXTHPIO

NidakTikéc
QNpeg
(X0voho)

EBSopadiaia
Autévopn
pehém

QNpeg
Autopehétng
(X0voho)

YUVOAIKEC
QNpeg
Ooptou
Epyaoiag

AM.
(E.CTS.)

Texvnt Nonpoaotvn
otov Toupiopo
(Artificial Intelligence
in Tourism)

13+2

39

4,7

61

100

Ytpamyikn Aoiknon
Zevodoyeiwv
(Hotel Strategic
Management)

13+2

39

85

m

150
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A/A MAGHMATA Aidaktikég | EBdopadiaies | OEQPIA [ EPTAZTHPIO | Abaktikés | EPdopadiaia Npeg Tuvohikés | AM.
EBdopddec | AidakTikég Npe¢ Autovopn | Autopehétng|  Qpeg (ECTS.)
Npe¢ (20voho) peéTn (20voho) 0optov
Epyaoiag
Ytpatnyikég
Mayeipiong Eaddwv
3 (Revenue and 13+2 3 3 0 39 8,5 m 150 6
Yield Management
Strategies)
Emyeipnpatikétna
& Kawotopia
4 otov Toupiopo 1342 3 2 1 39 6,6 86 125 5
(Entrepreneurship and
Innovation in Tourism)
Yneiako Marketing-
5 | Ayyhir Opohoyia- 13+2 3 3 0 39 6,6 86 125 5
(Digital Marketing)
=évn Nwoaoa lI-
o | feowanid, folug, |, 2 2 0 2 5,7 74 100 4
[tahika
(Foreign Language II)
YYNOAO 1342 17 15 2 221 40,7 529 750 30
E'EZAMHNO
A/A MAGHMATA Adaktikée | EBdopadiaies | OEQPIA [ EPTAZTHPIO | Awbaktikés | EPdopadiaia Npeg Tuvohikég | AM.
EBdopddeg | AidakTikég Npe¢ Autovopn | Autopehétng|  Qpeg (ECTS.)
Npe¢ (X0voho) peNETn (20voho) 0bptov
Epyaoiag
Awayeipion
Nehatelakwy Lyéoewv
1 (Customer 1342 3 3 0 39 6,6 86 125 5
Relationship
Management)
Awoiknon
y | AvbporivavTopuy |, 3 3 0 39 6,6 86 125 5
(Human Resources
Management)
AwamoArtiopkn
Emkowwvia
3 | -Ayyhii Opohoyia- 13+2 3 3 0 39 47 61 100 4
(Intercultural
Communication)
Aigbvn Zvotripata
Kpatnoewv
4 (6lobal Reservation 1342 3 2 1 39 4,7 61 100 4
Systems)
MeBodohoyia Epeuvag
5 (Research Methods) 1342 3 3 0 39 8,5 m 150 6




Tevyog B'5510/15.10.2025 E®HMEPIAA THX KYBEPNHIEQX 69461

A/A MAGHMATA Midaktikég | EBoopadiaieg | OEQPIA | EPTAXTHPIO | Adaktikég | EBdopadiaia QNpe¢ Tuvohikég | AM.
ERdopddec | AdakTikéC Npeg Autévoun | Autopehétng|  Qpeg (ECTS)

Npeg (20voho) pehém (20voho) Ooptou

Epyaoiag

E€e1bikevon
(Specialisation)
. Biwotun Avdmtuén
otov Touptopo:
(Sustainable Tourism
Management):
Biwopn Avamtuén
kat ToupLoTIK
Emyelpnuatikétnta
(Sustainable
Development
and Tourism
Entrepreneurship)
II. Aoiknon
NoAuteholg OihoSeviag
6 | (Luxury Hospitality 13+2 3 3 0 39
Management):
Mayeipion
ToupioTikwv Mopwv
kat MoAtiotikn
KAnpovopuag
(Management
of Tourism 1)
[11. Texvohoyia
kat Kawotopia
ota Zevodoyeia
(Hospitality Tech and
Innovation): ¥netakdg
2yedlaopdg Epmeipiwv
(Digital Experience
Design)
YYNOAO 13+2 18 17 1 234

85 m 150 6

39,7 516 750 30

YT EZAMHNO
A/A MAGHMATA Midaktikég | EBoopadiaieg | OEQPIA | EPTAXTHPIO | Aaktikég | EBdopadiaia QNpe¢ Tuvohikég | AM.
ERdopddec | AtdakTikéC Npeg Autévoun | Autopehétng|  Qpeg (ECTS)

Npeg (20voho) pehém (20voho) Ooptou

Epyaoiag

Epappoopévo Tehikd

1 Epyo 1342 2 2 0 20 10,0

130 150 6
(Capstone project)

Mayeipion Kpioewv
kat Kivoovav

2 (Crisis and Risk 13+2 3 3 0 39 4,7 61 100 4

Management)
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A/A MAGHMATA Aidaktikég | EBdopadiaies | OEQPIA [ EPTAZTHPIO | Abaktikés | EPdopadiaia Npeg Tuvohikés | AM.
EBdopddec | AidakTikég Npe¢ Autovopn | Autopehétng|  Qpeg (ECTS.)
Npe¢ (20voho) peéTn (20voho) 0optov

Epyaoiag

3 0 39 47 61 100 4

3 Opyavwotaki 13+2 3
Yuyohoyia-Ayyhikr
Opohoyia-
(Organisational
Psychology)
4 STpaTNyIKéC 1342 3 0 39 8,5 m 150 6
Miayeiptong Eaddwv
(Revenue and
Yield Management
Strategies)
2. Emielpnuatikdtnta
kat Kawotopia
otov Touptopo
(Entrepreneurship and
Innovation in Tourism)
E¢edikeuon
(Specialisation)
I. Biwown Avamtuén
otov Touptopo:
(Sustainable Tourism
Management):
Awayeipion
Tovpiotikwv Mopwv
kat Mootk
KAnpovopuag
(Management of
Tourism Resources and
Cultural Heritage) 1y
II. Aoiknon
5 | Moluteholg Oogeviag | 1342 3 0 39 85 m 150 6
(Luxury Hospitality
Management):
Awoiknon AieBvwv
Oépetpuv Kat
Ymnpeotav Evegiag
(International Resort
and Spa management)
N Il Teyvohoyia
kai Kawotopia
0ta Zevodoyeia
(Hospitality Tech and
Innovation): E€umva
“evodoyeia
(Smart Hotels)
Mpaktikn Aoknon -
3 prjveg avd €Tog x
6 | 3ém-(Internship, 13+2 0 0 0 0 1,5 150 150 6
3m.x3
years)

2YNOAO 1342 14 14
2. ¥moudaoTtée/2mouddaoTpleg ou elorxOnoav oTig A.X.T.E. To akadnuaiko €1og 2023-2024 kat OAOKApwoav T0
SeUTEPO £TOC OTTOUS WV TOUE, KATA TNV EI0AYWYH TOUC OTO TPITO £TOC, TOL EKEIVO TOL akadnuaikou €Toug 2025-2026, Kal
e@e€ric Ba mapakoAouBricouv To VEO TPIETEG TTPOYPALIA OTTOUSWY, TTPOCAPHOCUEVO e Baon Ta pabrjpata mou éxouv
né&n mapakoAoubnoel. To mpdypaupa oTToudwVv yia Toug ev Adyw ommoudaoTéc/ oTouSAoTPLEG SIAHOPPWVETAL WG EENG:

0 176 44,2 574 750 30




Telvxog B'5510/15.10.2025

E®HMEPIAA THX KYBEPNHIEQX

69463

E'EZAMHNO

A/A

MAGHMATA

Aidaktikéc
EBdopddec

EBdopadiaicg
Midaktikéc
Npeg

OEQPIA

EPTAXTHPIO

NidakTikéc
Npeg
(Xvoho)

EBSopadiaia
Autévopn
pedém

QNpeg
Autopehétng
(X0voho)

YUVONIKEC
Npeg
0Odptou
Epyaoiag

AM.
(E.CTS)

1. Zyedlaopoc kat
HEMOVTIKEG TAOELS
Tou &evodoyelakol
TipoiovToC -AyyAIKR
Opohoyia- (Design

and Emerging Trends
of the Hotel Product)
2.¥noiaké Marketing-
Ayyhikr Opohoyia-
(Digital Marketing)

13+2

39

6,6

86

125

1. Atoiknon OAikrg
Mowdtnrac-AyyAikn
Opoloyia-
(Total Quality
Management)

13+2

39

6,6

86

125

AamoArtiopikr
Emkowvwvia
-AyyAhikry Opodoyia-
(Intercultural
Communication)

13+2

39

4,7

61

100

Migbvr Zuotipata
Kpatrfoewv (Global
Reservation Systems)

13+2

39

4,7

61

00

MéeBodohoyia Epevvag
(Research Methods)

13+2

39

85

m

150

E¢e1bikeuon
(Specialisation)

. Biwoiun Avamtuén
otov Touplopo:
(Sustainable Tourism
Management):
Biwatpn Avémtuén
KaL ToupILOTIKN
EmyelpnuatikétnTa
(Sustainable
Development
&Tourism
Entrepreneurship) i
II. Awoiknon
MoAutehoug Ohodeviag
(Luxury Hospitality
Management):
Nayeipion
Touptotikwv Mopwv
kat MoAToTIkn
KAnpovopudag
(Management
of Tourism 1)

IIl. Teyvohoyia
kat Kawotopia
ota zevodoyeia
(Hospitality Tech and
Innovation): Ynelakdg
yedlaopog Epmeipiov
(Digital Experience
Design)

13+2

39

85

m

150

XYNOAO

13+2

18

18

234

39,6

516

750

30
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XT'EZAMHNO

AA

MAGHMATA

MidakTikéc
EBdopddec

EBSopadiaieg
AidakTikéc
Npeg

OEQPIA

EPTAXTHPIO

AibakTikéC
QNpeg
(20voho)

EBdopadiaia
Autovopn
pehét

Npe¢
AutopeNétng
(X0voho)

2UVONIKES
QNpeg
Odptov
Epyaoiag

AM.
(ECTS)

Epappoopévo Tehiko

Epyo
(Capstone project)

13+2

20

10,0

130

150

Awayeipon Kpioewv
Kat Kivdovav
(Crisis and Risk
Management)

13+2

39

47

61

100

Opyavwotaki
Yuyohoyia-Ayyhikr
Opohoyia-
(Organisational
Psychology)

13+2

39

47

61

100

Ttpatnyikég
Mayeipiong Eaddwv
(Revenue and
Yield Management
Strategies)

2. Emiyelpnuatikétnta
kai Kawotopia
otov Touptopo
(Entrepreneurship and
Innovation in Tourism)

13+2

39

8,5

m

150

E€eidikeuon
(Specialisation)

. Biwoun Avamtuén
otov Toupiopo:
(Sustainable Tourism
Management):
Aayeipion
Toupiotikwv Mopwv
kat Mootk
KAnpovopidg
(Management of
Tourism Resources and
Cultural Heritage) 1y
I1. Awoiknon
MoAutehoug Dhogeviag
(Luxury Hospitality
Management):
Awoiknon AteBvav
Oépetpwyv Kat
Ymnpeotav Evegiag
(International Resort
and Spamanagement)
[11. Texvohoyia
kat Kawotopia
ota Zevodoyeia
(Hospitality Tech and
Innovation): E€umva
Zevodoyeia (Smart
Hotels)

13+2

39

8,5

m

150

Mpaktiki Aoknon -

3 prjveg avd €tog x

3 & - (Internship,
3m. x3 years)

13+2

1,5

150

150

YYNOAO

13+2

176

47,9

624

800

32




Telvxog B'5510/15.10.2025

E®HMEPIAA THE KYBEPNHIEQX

69465

3. XmoudaoTég/ZmoudAoTpIE TTou ElorxOnoav oTig
A.2.T.E. 10 akadnuaiko €1og 2022-2023 kal OAOKARpwoav
TO TPiTO €T0C OTMOUSWV TOUC, KATA TNV EI0AYWYH TOUC OTO
TETOAPTO £T0C, TOL EKEIVO TOU akadnuaikou étoug 2025-
2026, 6a mapakoAouBrjcouv PéVo yia To £TOG AUuTO TO
TIPOYPAUMA OTIOUS WY TTOU iOXUE KATA TOV XPOVO El0aYW-
YNG Toug 0TI Avtepeg TXoAEC TouploTIKAG Ekmaidevong
(A.X.T.E.) Tou Yrmoupyeiou TouptopoU, cOPPWVA UE TNV
ur’ap. 20071/29.12.2020 (B'5824) kowvA andgacn «Mpoé-
ypauua ormoudwy Twv AvWTEPWY ZXOAWV TOUPIOTIKWY
Emayye\pdtwy (A.Z.T.E.) Tou Ymoupyeiouv ToupiopoU»
(6TwC¢ avtikataoTtadnKe Ye TNV UM ap. 2664/17.02.2021
(B'618) kolvry amégpaaon Kat Tporornotidnke Ye TV Ut
ap. 19353/29.10.2021(B’ 5057) kowvr) ané@aon), n 1oxUg
NG omoiag mavel autodikaiwg He TNV OAOKApwoN TV
omoudwv TouG.

4, Opelrdueva pabripata - omoloudnmoTe akadnua-
KoL €toug éwg TNV évapén 1oxVo¢ TnG mapouoag - amd
nén @ottouvteg ormoudaoTtéc/ omoudAoTPIES, EYYEYPAU-
pévoud/ €¢ éwg Katl To akadnuaiko €1og 2024-2025, aél-
oMloyouvTtal amd tov/Tnv eKMadeuTIKS oL 0pilel o/n
AtevBuvTtc/AleuBovTpla TN XoANG, pe évav i cuvdua-
Ouo amd Toug akOAouBoUC TPOTOUC: (0) ATAAAAKTIKN £p-
yaoia, (B) mapouaciaon epyaciag, (y) mpogpopikn e€€taon.

5. Me anépaon tou/tng AleuBuvtri/AteuBuvplag tng
Y xoAn¢ kaBopiCovtar e181kOTEPA B€paTa Twv amaAla-
KTIKWV £pYaciwy, OTw¢ ol poBeopuiec uTTOBOANRC, N
Suvatodtnta emavuniofoAng, n a§lohdynon, o TPOTOG
apxeloBétnong kat kABe AAAN avaykaia Aentouépela
EQAPUOYNG.

’

6. Y€ MEPIMTWON OPEINAC HaBNUATWY Aoyw umépBa-
ONG TOU OPIOU ATTOUCLWV N OTIOI CUVETTAYETAL TNV E7T0-
VamapakoAoubnon Tou o@eINoVEVOU HaBAaToG, 0/n
AleuBuvtrg/AleuBuvTpla TnG XxoAnG Aapavel pépiuva
W¢ MPOC TNV MAPWON TNG €V AOyw umoxpéwaong amod
KdBe omoudaotri/omouddoTpla.

Apbpo 5
loxug Amogaonc - TeAikég Siatdgelg

1. H mapouoa 1oxvel yia éoouc/d6oec omoudaoTég/
omoudAoTpIEC EloAyovTal OTIG AviTePEC IX0NEC Toupl-
oTIki¢ Ekmaidevonc (A.X.T.E.) Tou Yroupyeiou Toupiopol
and 1o akadnuaiko €1o¢ 2025-2026 kat e@eénc.

2. Ao v évapén 1ox00¢ TS TAPOoUoaC TTAVEL N IOXUC
¢ ur ap. 20071/ 29.12.2020 koivAg anodgaong «Ipo-
ypappa omoudwv Twv AvTEPWY IX0AWV TOUPIOTIKWV
EmayyeAudtwy (A.X.T.E.) Tou Ymoupyeiou ToupiopoU»
(B’ 5824), 6mw¢ TpomomolriOnKe Kal IoXVEL, e TNV EMI-
@UNa&n tng map. 3 Tou ApBpou 4 TG Tapovoac.

H 1ox0¢ Tng amépaong autrig apyilet amd tn dnuooi-
evon TnNG otnv Epnuepida g KuPepvroswc.

H amoé@aon autr va dnuooieuBei otnv Epnuepida tng
KuBepvnoswc.

ABrva, 9 Oktwfpiou 2025

Ot Yrmoupyol
MNaideiag, Opnokevudtwy
Kat ABAnTIopoU Ypumoupyog Toupiopou
YOO®IA ZAXAPAKH ANNA KAPAMANAH
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EOGNIKO TYMNOIPA®EIO
To EBviké Tunoypageio amotelei Snuooia v peocia ummayduevn otnv Mpoedpia tng KuBép-
vnong Kat €xel Tnv euBuvn 1d00 yla ) cuvtaén, Slaxeipion, EKTUTIWON Kal KUKAO®Opia Twv
OUMwv TN Epnuepidag tng KuPBepvrioewc (OEK), 600 Kalt yla TNV KAAUYN TWV EKTUTTWTIKWY -
eKOOTIKWV AVaYKWV Tou SnUociou Kal Tou eupUTepou Snudaciou topéa (v. 3469/2006/A" 131
kat 1m.8. 29/2018/A°58).

1. ®YAAO THEZ EOHMEPIAAX THX KYBEPNHXEQZ (DEK)

* Ta ®EK o€ nAektpoviki popen SlatiBevtal Swpedv oTo www.et.gr, TNV €Mionun 10TO-
oeAida Tou EBvikoU Tumoypageiou. Ooa OEK Sev éxouv Pn@lomoinBei kal KataxwploTei otnv
avwTéPw 10TooENISA, Yn@lomolovvTal Kat armooTéAAovTal emiong Swpedv e TNV UTTOBoAN al-
TPatog otnv nAektpoviki SievBuvon feksales@et.gr.

* Ta ®EK oz évtumn popen Siatibevtal oe pepovwuéva @UAA gite ameuBeiag amd to Tun-
pa NwARogwv Kat ZuvdpounTwy, eite TAXUSPOUIKA PE TNV ArMOCTOAR aiTiuatog mapayyeAiag
otnv nAektpovikn SievBuvon feksales@et.gr.

- To kdoToC evog aompopavpou OEK amod 1 éwg 16 oelideg eival 1,00 €, aAAd yia KABe emi-
mAéov okTaoéNS0 (1 pépog autov) mpooau&avetal katd 0,20 €. To KOOTOG EVOC EYXPWIOU
OEK amod 1 éwc 16 oelidec eival 1,50 €, ahAd yia kaBe emmAéov okTacéAido (1 pépog autou)
npooavavetal katd 0,30 €.

- To tevxoc A.Z.E.M. SiatiBetal Swpeadv.

- Yrapyel Suvatdtnta Trolag VS POUNE OTTOIOUSATIOTE TEUXOUG O€ EVTUTIN HOPQPI UECW

Tou Tunpatog NMwARCEWV Kat ZuvVOPOUNTWV.

« Tpomot anoaToAn g Kelpévwy mpog Snpocisuon:

A. Anootol] Twv eyypagwv mpo¢ dnuocicuon oto OEK otnv nAektpovikry dietBuvon
https://eservices.et.gr. XXeTIkEG EYKUKAIOL KAl 06nyieg 0tnV NAeKTPOVIKN SiebBuvon Tou
EBvikol Tumoypagpeiov (www.et.gr) otn Sladpopri Avakoivwoelg — EykukAiol.

B. Kat’ e€aipeon, 6ool moliteg Sev SlaBétouv mponyuévn Pn@lakr uoypa@ry UImopouv &ite
va amooTENOULV TaXUSPOUIKA, EITE Va KATABETOUV [E EKTTPOCWTTO TOUG KEiPEVA TTPOG dNn-
pooiguon ektunwuéva o xapTi oto Turua MapalaPric kal Kataywplong AnUoCIEUUATWV.

* [MAnpo@opieg, OXETIKA pe TNV amooToAri/KatdBeon eyypd@wy mpog SnOcieuan, TNV NUE-
prota kukhogopia Twv O.E.K., ue TNV TWANCN TWV TEUXWV KAl PE TOUG IOXUOVTEC TILOKATOAO-
YOUG yla OAEG TIG UTINPECIEG HaG, TTepAapavovtal otov otdtomno (www.et.gr). Emiong péow
Tou (otétomou Sidovtal TANPOPOPIEC OXETIKA UE TNV TTOPEIa SNUOGIELONG TWV EYYPAPWY, UE
Bdaon tov Kwdikd ApiBuo Anuoaotevpatog (KAA). Mpokeitarl yia Tov aptBud mou ekbidel to EOvi-
KO Tumoypa@eio ylia OAa Ta Keipeva mou mAnpoLv Ti¢ mpolmoBéaoeic Snuoocieuonc.

2. EKTYNQTIKEZ - EKAOTIKEXZ ANATKEX TOY AHMOZIOY
To EBvikd Tumoypa@eio avTtamoKpIVOUEVO G AITAUATA UTINPECIWVY Kal pOpEwV Tou SNHOGiou
avalapPBavel va oxeSIAoEl Kal va eEKTUTTWOEL évturia, @UANASLA, BIBAIa, apioeg, UmAok, unxavo-
YPAQIKA évtumia, @akéloug yla Kabe xprion, K.A.
Emiong oxedialel Yn@lakég ekSO0ELG, AoyOTUTIA KAl TTAPAYEL OTITIKOAKOUOTIKO UAIKO.

Taxudpopikn AievBuvon: Kamodiotpiou 34, 10432 ABriva
THAEOQNIKO KENTPO: 210 5279000
lotétonog: www.et.gr
MAnpo@opiec oxeTika He TNV Aeltoupyia Tou otétomou: helpdesk.et@et.gr

ATIOOTOAN yYpa®wV Tpo¢ dnuocicuon oto GEK otnv nAektpovikr Sievbuvon
https://eservices.et.gr
ESYMHPETHXH KOINOY
NwARosig - Tuvdpopég: (lodyelo, TNA. 210 5279178 - 180)
MAnpogopieg: (Iodyelo, Npageio 3 kat TNAEP. kKé€vtpo 210 5279000)
Mapalafr) Anpooteutéag YAng: (Iooyelo, TnA. 210 5279139)

Qpapto yia 1o Kowvo: Asutépa éwg Kal Mapaokeun: 8:00 - 13:30

* 0205517015 170250028 *




