[ |
NPOTPAMMA EZETAZHZ MAOHMATQN EZETAZTIKHZ XEIMEPINOY EZEAMHNOY 2025-26

AEYTEPA 9-2-2026

TPITH 10-2-2026

TETAPTH 11-2-2026

NEMNOTH 12-2-2026

MAPAZKEYH 13-2-2026

AEYTEPA 16-2-2026

TPITH 17-2-2026

TETAPTH 18-2-2026

NEMMTH 19-2-2026

MNAPAZKEYH 20-2-2026

A/Nertoupyia & 1/2 T/ ZuvtApno
{ ovi A/Buoixnon /21/ fipnong
, ) Opyavwon Tpiuarog ) , E§omAtopol kat
A/Xprion Texvoloylwv, . . TOUPLOTIKWV & A/Nertouvpyia . . . .
, , , Yrnodoxng & Opodpwv _ , , ., Eykataotacewv A/OwKoVouLIKA TOU I/ Bubowun Avértuén
, , MAnpodopukiig kot Emkowvwviog- A/Ewcaywyr otnv ZEVOSOXELOKWV Ermottiotikwv Tunpatwv — . , ,
MaOnua/Ai6 . . ., , . (Front Office & , ., Zevoboxeiwv Toupilopov Ko TouploTikn
AyyAwr) Opoloyia (Information & |Factpovopia (Introduction to ) Eruxelpriogwv (Tourism (Food & Beverage ) ) . .,
0UGCEG L. . ) Housekeeping . (Maintenance (Tourism Economics) Emyelpnpatikotnta,
Communication Technologies - Culinary Arts)/ 101, 303,301 ) & Hotel Busness Operations),
Operations Department 101,303,301 101,303,301
1CT)101,303,301 Management) 101,303,301
Management) 101,301 303 Management).101,303,
101,301,303, T 301
08:30-10:30 ™ E1zprTHE KOYNOYIAS ITAMO3 $TOYNA TPIBAKH BPENTZOZ/ BAZINAKHE | KAEIZAPXAKHZ APNAOYTAKH ANAZTAZOMOYAOY
. | . . . Bpévtlog, Itduog, . . ) , ) X ) X
ENITHPHTES Kodwéxn, Mamasaxne, Bpévio, Trooma BaotAdkng, Ztoﬁu'na, Koduvakn, Km<’ou)\akr] f:/!uupoaén),l Apvaoutaxn, MO(UpIOEL5I'], B(lGl)\(l]Kl’]Q, ZTC’)UHC(, MCtUpO&Ilén, Kod)tvakny,}\irouncrt B(IGL,)\(IKI’]Q, Ko¢lva'u<n,
Namnaddkng, Kodvaxkn, Bacthdkng, BouBdkn AVRGTRGONOOAOU FpLBAKn, Apvaoutdkn Jtapog, Apvooutakn, AvaotaconoUAou, ITAUog Ztouma, Apvaoutdkn
Toupiotikn Fewypadia tng E“l)féfcotzflx::zt Kol
Sroixeia Sikaiou-ZevoSoxetakn . EAAGSag. ZTpatnykn Twv Avoiknon evoSoyelakwv Awayeipion Tpodipwv Kot Touptotikr Owkovopia, s )
O®EINOMENA B ., Mayetpikn . , B . . Touplopo-EKT,
NopoBegia, Kowwvika Aiktua, Emuxepricewy, ETUXELPAOEWV notwv | &I, ONEM, Owovouka Maénpartikad, .
n EmtayyeApatikdg
MeBodoloyia Epeuva, .
TOUPLOUOG
B/Awiknon kot
/ 'I'I i B/ZxeSloopdg ko
a Zuvtipnong 6o
B/Itatiotiki EE HEANOVTIKEG TAOELG TOU
B/Opydvwon & Awoiknon Topéa | B/ Opydvwon kat Ataxeipion Emuxelprioewv & - Katao:dcswv §evoboxelakol I/ MeBoSoloyia
MaOnua/Ai0 Awpoartiwv Zevodoxeiou Tuvebpiwv kat EkSnAwoswv | AvdAuon AsSopévwv v=svo Soxeiwy npoi6vToG- ‘Epeuvag
ouoEg (Rooms Division (Meetings and Events (Business Statistics & (Hot-el - ir)\(eerin 2 AyyAwkr) Opoloyia (Research
Management)101,301,303, Management), 101,303,301, Data Maintgenanceg (Design and Emerging Methods),101,303,301
Analysis),101,303,301, Trends of the Hotel
Management)101,303,3
Product)
01,
EIZHTHTHZ KO®INAKH - NANAAAKHZ ITOYNA- KOOINAKH BAZINAKHZ KAEIZAPXAKHZ ITOYNA ANAZTAZONOYAOY
10:45 -12:45 ] ) ] ] ] TpuBéxn,Bpévtloc, , ] ) ] ]
ENITHPHTES BpéviZoc, Kobvourac, Stooma, Koduwdkn, Bao\akng, Zrupogl, MNamnaddkng, Ztour’m, Ko¢LVf1Kn, AVOGTOOTOAOD, MC(U(?OELSI’],B(XGL),\C[KF]C, KOd)lV(IKI’],ApVG.(‘)UtG.KI'],ZTC(
KAeloapxakng, TptBékn,Boupdxkn, A . Bpévtlog, MpBakn, pog, Zrouma
PVOOUTAKN
Opyavwon Wuxoloyiag,
ZTPATNYIKF TWV
5 N - - meapgowg"xnxwo",vav Awoiknon AvBpwrnivwv
O®EINOMENA S G s ] Owoloyia — Mrap, Statiotiki CRPEIEDAELL Népwv, Awaxeipton
Zevodoxelakr Blopnxavia, Zuvtrpnon , ApXLTEKTOVLIKY ,
Zevd. Business Leadership, Kpicewv
Awayeipion Kpioswv,
IXESLONOG ZEV. TPOLOVTOG
*1/2 -I/ Ixedraopog kar HEANOVTLIKEG I/ AaroAttiopu *1/2-T/ Aroiknon B/Edappoyég
TAOELG TOU EEVOSOXELAKOD TLPOIOVTOG- I/DebvnA Tuothipata Enwkowwvia- OAwA¢ MNowdtntag - 1/2 T/ Wnoakd A i
. . , , a a q a q . . Awayeipiong YroSoxng
MaOnua/Ai0 AyyAwr Opoloyia Kpatogwv (Global AyyAwr) Opoloyia AyyAwn Opoloyia Marketing - AyyAwkn ZevoSoyeiou (Front
ouoeg (Design and Emerging Trends of the Reservation (Intercultural (Total Quality Opoloyia (Digital E)ffice I\:I(ana ement
Hotel Product) & Awoiknon Turipatog, Systems)101,301,303, Communication)101,301, Management) Marketing) 101,301,303, Systems )101g303 o1
101,303,301 303, 101.301,303, b iy
13:00-15:00
EIZHFTHTHZ ITOYNA-TPIBAKH NANAAAKHZ TPIBAKH FPIBAKH IpBakn KO®INAKH
ENITHPHTES KoUvourag, KAeloapxakng, Nanadakng, FdMou, Toatalunaooylou, BaoAdkng, Mauvpoetsn, StoUma, ApvaouTdakn, Maupoeldrj, BaotAdkng, Baohdkng, KakouAdkn,
ApVaouTaKn Mavpoetdn, Baothakng Stoumna,BouBadkn, Bpévtlog, ToataApnacdylou, Koduvakn, Etovma STAuog, BouBdakn
ZEVOBOXELAKO KOt
Touprotiké Marketing, .
Trpnon Aoyaplacumv neatwv / AwoiknonMelatelakv /Epeuva toup. Ayopds,
O®EINOMENA NpowBnon =evodoxetakou Mpoidvrog, Yr?pnso?a UTOBOXAC & KOQTAGEWY. ) AeBvég Zev/ko Mavartpevt, Wnoraké Mapketiyk,
np XNG & kpatn . IXECEWV Kol StpacTnyKS MapKeTLyK,
ALQUTTOALTLOMIKE
E£MIKOWWVia
A/AeBVAG Alaxeipion
A/ TouploTikdg IXESLAGHO! A/ Eruyeipnpatikotnta A/ ITpatnykn Twv
Mdaénua/Ai6 A/ MeBvég Zevodoxelakd / me Bt(a':ct):m [ iat K);LVF:)T;NQ otgv A/ XpNHOTOOLKOVOULKR /Ert:(st:r:as:w AvBpwrivou Auvakol
OUCE Mavart{pevt,101,303,301 Awoiknon , 101,301,303 ! ko TaAévtou
< {uevt, 101,303, Avértugn,101,303,301  Toupiopus 101,301,303, L)y ERMEAAECED 101,301,303,
101,303,301,
EIZHFTHTHZ MMOYPNEAHZ MMOYPNEAHZ- KAEIZAPXAKHZ BAZINAKHZ APNAOYTAKH MAYPOEIAH BOYBAKH
15:30- 17:30 5 IpLBakn, MmoupveA , ,
KAeLoapxakng, kovvourag, ToataApnacoyhou,ldMou, KaK,OUMKn’ i pLpaxn 'p ne Apvaoutadkn, FptBakn, MroupvéAng, Kakouhdkn,
EMITHPHTER KapaodBpa, Apvaoutdk Baothdkng, MNamasdk MroupvéAns, Fotpdkn, Toatahunacsyrou, MmoupvéAng, FAAou Baohdkng, Itduog
p , Ap n ne, ne, BouBdKn, KatkouAdkn pVeEANG, , g
;o'ulelAké,; sz:tazuaéeq f I'S\;(txz'c Apxég /\Ovlo'tll'(l']C, Aebvnig Alayeipion
OMEINOMENA FoAAké _ Looun ,V TITUSh, ALedv C' 'pnuatoou(ovouu(n . Zevodoxetaki Aoylotikr AvBpwrnivou Auvapikou
Zev/ko Mavat{uevt, AyyAkn Aoiknon , KatavaAwTkg Tk
opoAy. ItaAké ocupnepidpopd, FEpUaVIKE, RAULECLICMEOU
Maénuoa/Ai6
ouoEg
18:00-20:00 EISHTHTHE
ENITHPHTES

O®EINOMENA




